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Barrett’ Rock Wool 


With winter weather and high fuel bills staring them in the face. home-owners are more interested 


« 


than ever in insulation as a means to permanently cut down on fuel costs. Today’s price situation 

favors your insulation business. 

BARRETT Rock Wool costs only 22‘¢ more than in 1939. But fuel is up 100% ! 

Are you felling this selling story? 

Prospects become customers when you tell them that BARRETT Rock Wool Insulation cuts 

heating costs as much as 30‘. Pays for itself in a few years. And be sure to tell your customers 

that BARRETT Rock Wool makes possible: 

1. A home that costs far less to heat. 4. A home that’s cleaner, easier to keep clean, too. 

2. A home that’s more comfortable. summer and winter. 5. A home that’s better protected from spread of fire. 
3. A home that’s healthier. virtually draft-free. 6. A home that’s quieter. pleasanter to live in. 
Barrett offers you a complete line of Rock Wool Insulation Products—granulated, loose, blankets and batts. 
Available promptly in mixed deliveries from your nearest Barrett distribution point. 

The Barrett name helps you sell! Barrett's big-league national advertising and its 98-year reputation for 

top quality help you make the sale. Remember, your customers know that Barrett products 

deliver the performance claimed for them. 

To help you sell— Ask about Barrett’s sound motion picture in color, “Between the World and the Weather” 
for use of Barrett Rock Wool Dealers and Applicators. 


> 


205 Y. Wacker Drive 
Chicago 6, Ill. 
6th St. & Grays Ferry Ave. 
eg Philadelphia 46, Pa. 
BARRETT DIVISION E 1327 Erie St. 
ALLIED CHEMICAL & DYE CORPORATION i Birmingham 8, Ala, 
40 RFCTOR STREET, NEW YORK 6, N.Y. ‘ 


In Canada: 
The Barrett Co., Ltd. 
5551 St. Hubert St., Montreal 


*Reg. U. S. Pat. Off 





American Roofer and Siding 4 1 ed monthly by Hoffman Publications, Inc., 425 Fourth Ave., New York 16, N. Y¥ 
Subscription price, Domestic $3.00 per year; 35 cents per py nada and foreign $4.00 per year. Reentered as second class matter Tulv. 1949. at the 
Post Office at New York, N inder th t arch 3, 7 
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... ANOTHER FLINTKOTE FIRST! 


OLD HOME WEEK! 


Every old home in your community is a set-up for Flint- 
kote’s new Roman Brick Insulating Siding. 

This new material quickly transforms any drab, fuel-wast- 
ing house into a modern-looking, money-saving home to be 
proud of. 

Make it Old Home Week in YOUR company ... with 
Flintkote Roman Brick Insulating Siding. 

You'll find it will turn into New Profit Week, too! 


Here is a brand new and different siding that puts you in a 
unique spot—for sales and profits. 


FLINTKOTE ROMAN BRICK! 


It reaches back into history for design inspiration .. . back to 
ancient Rome, where it was considered the aristocrat of brick 
design. 

In recent years many leading builders and architects have 
specified this slim handsome brick for homes—ranch type or 
modern—smart shopping centers and commercial buildings. 


And now Flintkote has made ROMAN BRICK the modern 
aristocrat of siding... and insulating siding that gives old 
homes a new lease on life! 


Get your order in today for this fashionable new Flintkote 


insulating siding! 


THE FLINTKOTE COMPANY, Building Materials Division, 
30 Rockefeller Plaza. New York 20, N. Y. 


FLINTKOTE 2 
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New o line of colrwd shingles that will appeal 
to both builders and owners ! 


Nu-GRAIN 
asbestos- coment siding ~ 


Why builders will like them for re-siding and new construction— 
Here at last is a lifetime colored shingle that has all the authentic 
charm of the old-fashioned split wood shingle, right down to the 
honest details of coarse and fine score marks strong and clear 
texture markings and even a pronounced straight butt shadow 


line. It’s easily applied, economical to use, and lasts like a rock. 


Why owners will like them for beautifying and protecting the home— 
The “Century” NU-GRAIN Asbestos Shingle comes in a choice 

of three smart colors that won't fade—NU-GRAIN BROWN, 
NU-GRAIN GREEN, and NU-GRAIN GRAY—produced with 

slate granules permanently imbedded into the surface under hydraulic 
pressure. This Shingle protects forever against fire, water, rot, 

rodents, and termites . . . adding permanently to the 


value of an old or a new home 


Why both home builders and owners want them—K& M_ is 

telling a convincing story about “Century” NU-GRAIN 

Asbestos-Cement Siding in sparkling advertisements in Better Homes 

and Gardens. This full color story shows the home owner or planner 

how to get new beauty, economy, and permanent protection 

and the wise builder can easily see in it more and easier profitable 

sales, on one home or a thousand. Get on the band-wagon—call your 

“Century” No. 58 NU- . = : 

GRAIN Asbestos-Cement K&M Distributor for details . . . or write us direct 

Siding Shingles, NU-GRAIN 

Grey. Other colors: NU 
GRAIN Green and NU 
GRAIN Brown. 57 shingles 
per squore, 12" head lap 


America's first maker of Asbestos-Cement Shingles 


KEASBEY & MATTISON 


COMPANY © AMBLER © PENNSYLVANIA 











this is the coating 
for the 
sidewalls 
of America 





-ATOMASTIC. 


the modern exterior coating 


or cold, wet.er dry, more than 200,000 succeas. 
ful applications have proven Atomastic o be 
the finest exterior wall coating of them all! 
Atomaatic is tope.in the field for rallabilty, 
quality, reputation and sales appeal. if you. é ; 
haven't investigated the possibility of hi eae ‘ 
Atcaliiilia apeee ane tid cut bon gue Z 


get into the mastic business at the top, 
10 YEAR FACTORY WARRANTY =” : | 
Werte Department A-10 Sy 


OLD QUAKER PAINT CO. 1977 nicks Ave. ics Angelia iCall. ad ? 


PAINT CO. 


PAINT MAKERS SINCE 1906 











“I’ve been a siding applica- 

tor since ‘41, so | know 
which sidings ore best. And 
INSELBRIC rates tops in my 
book. INSELBRIC is quicker 
ond easier to apply—leaves 
less woste—soves plenty in 
time ond material I’ 


c JONES & BROWN, INC. 
439 Sixth Avenve 


Pittsburgh 19, Pa. 
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INSELBRIC is a “Life Saver” for profits, 

too! Light mortar shadowline INSELBRIC, 
reversible INSELWOOD and all-new INSELSTONE 
sell faster, go up faster, look better and 

last longer. So sell INSELBRIC — the siding 

with a “foot in the door” because home-owners 


know it, and ask for it by name! 


LOOK FOR THIS NAME 


AR-1052 -IVGELBHIC 


‘ 
_ 
Please send the INSELBRIC profit story at oncel — 


Nome 


MASTIC ASPHALT CORP. JONES & BROWN, INC. 


Makers of Inselbric and Inselston:e a 
SOUTH BEND, IND 


National Distributors of 
Inselbric and Inselstone 


PITTSBURGH, PA 
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IN UP Increasing Month After Month 
— American Roofer & Siding Contractor 


for the past three months compared to any previous similar period 


MOST total pages, 
MOST advertising, 
MOST reading matter, 
MOST paid subscribers 


It is significant that the total distribution of this October issue of 
AMERICAN ROOFER & SIDING CONTRACTOR is 5,850 copies. This is 
the largest circulation among roofing and siding contractors of any 
publication in the field. 


This circulation is now audited and verified by a nationally recog- 
nized bureau, Controlled Circulation Audit, Inc. It is the only publi- 
cation in the field that has a certification and guarantee of circulation. 


‘Blue-chip’ advertisers are using space in this issue because they under- 
stand the principles of modern merchandising. Printers Ink clearly 
outlined these principles in the following article: 


HERE are two good reasons why productive promotion 


should be maintained. 


1. If we are forced, as looks likely now, to go through a painful 
readjustment period, those companies will be best protected that 
keep making a forceful bid for the consumer’s dollar while others 
see only the discouraging factors, throw up their hands and do 
nothing—except to increase their predicament by depriving them- 
selves of promotional assistance. 


2. There is a general agreement among economists that the 
current readjustment, even though it may take longer than had 
been foreseen, will develop into an upswing sometime in the not 
too distant future. Managements that know the cumulative value 
of national advertising will readily grasp the advantage that con- 
tinuing advertising during the readjustment period will give them 
when the upswing starts. 


Such advertising will have been at work not only as a current 
protection but as a future investment. Such continued promotion 
may even put them in a position to increase their promotional 
effort when the upswing starts; and then, of course, their non- 
promotion-minded competitors will have a difficult job in getting 
a share of the consumer’s dollar. 





And that will be true whether the competitors are in the same 
industry or in other industries. For it must always be remembered 
that advertising competition is at work between industries as well 
as within an industry. 


AMERICAN ROOFER completely covers this active and sales-minded 
market. Here is a magazine read from cover-to-cover by live, alert 
contractors, whose business motto is “never say die”. If you want to 


sell these men now, or in the future, write for further information 
and rates to 


AMERICAN ROOFER & SIDING CONTRACTOR 


Courtesy, Barrett Division 


425 FOURTH AVENUE NEW YORK 16, N. Y. Telephone: MUrray Hill 3-6280 
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MORE SALES! Check the boxes oppo- 
BETTER JOBS! site products or services 
GREATER PROFITS! about which you want in- 
Follow the Arrow formation. Fill out the 
coupon. You will receive 
FREE the latest BOOK- 
LETS, catalogues, infor- 
mation and details from 
the manufacturers. Do It 
NOW while you are go- 
ing over the list, and send 
to American Roofer & Sid- 
ing Contractor, 425 Fourth 
Avenue, New York 16, 
N. Y. 














rican Roofer & Siding Contractor . Insulation, Reflective [] 66. Roofing & Building Specialties Manual 
1 425 Fourth Avenue . Kettles and Pumps | 73. Roof Carts 


Néw York 16, N. Y. ‘ . 
: ™ . Knives, Roofing ] 48. Scaffolding 
Send me facts on the items checked. ; ; 
. Louvers . Spray Equipment and Pumps 


~~ 
N 


. Aluminum-Asphalt Paint 
. Aluminum Combo. Doors, Windows 
. Asbestos Cement Siding 
. Asphalt Shingles 
. Asphalt Siding 
| 44. Roof Coatings 
. Brackets, Ladder Other Items ____ 


. Caulking Compounds and Guns October, 1952. __ 





. Mechanical Gravel Spreaders () 69. Sprayed Sidewall Resurfacers 

. Mops and Yarns | 59. Tools, Catalogs of 

. Pigeon Proofing ] 60. Underlayment for Roofing and Siding 
. Prevent Burns ] 63. Water Cooling of Roofs 


nooo 
S 





. Corner Strips 
. Cold Process Roofing 
. Felt Laying Machines 
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. Flashing Fabric 

. Hoists and Derricks 
. Hot Stuff 

. Insulating Siding 

. Insulation, Board 
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Nig Ee Dow 


too many contractors “who 

sok themselves on their business 
acumen underrate the importance ot 
proper credit practices in extension and 
collection”, according to Mrs. Mildred 
C. Oliver. This businessman, says Mrs. 
Oliver, 
inventory of 
ment but fails to take inventory of his 


“periodically takes a physical 
his materials and equip- 


accounts receivable.” 

Continuing to take to task the busi 
ness-man in the roofing field who does 
not follow up his outstanding accounts, 
Mrs. Oliver states in “The 
Roofer”, of which she is co-editor: 


Carolinas 


Credit which has been defined broad- 
ly as “Man’s Confidence in Man”, and 
which plays such an important part in 
the success or failure of any business, 
but particularly in the sub-contractor’s 
business, is being over-looked in the 
search for methods and tools to im- 
prove the business and produce more 
profits. How many contractors are 
aware of the age and turn-over in his 
accounts receivable? How many con- 
tractors see that his credit or book- 
keeping departments have a workable 
follow-up plan for collections? 

In formulating the credit policy it 
is important to draft a definite follow- 
up plan for those accounts which be- 
come past due. Although contractors 
may have differing policies as to when 
an account actually becomes past due, 
it is generally agreed that if there has 
been no remittance by your customer 
within 30 days following the receipt of 
your bill some action should be taken. 

An excellent idea is to send an addi- 
tional statement at the end of the 
regular billing period. Even though 
most customers have every intention 
of paying their bills they are sometimes 
lax in paying promptly and it is the 
duty of the contractor to educate him 
in the importance of prompt payment. 
rhe second statement is simply a re- 
minder that the bill is now due. 

If there is no response to the second 
notice or the account is allowed to 
stand for a period of 60 days it is then 
generally considered past due. Exper- 
ience has proved that the longer an 
account is allowed to stay on the books 

(Continued on Page 42) 
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a Honey 
of a Closer 


SILVERCOTE Simplex re- 
flective insulation isa 
“plus” that prospects will 
go for. Gives you a real 
edge on competition. 














distributed by 


Bird & Son 
& SON inc and 


| Exteel @7ms| ‘The Flintkote Co. 


SILVERCOTE 


REFLECTIVE INSULATION 










TRY THIS EXTRA-PROFIT 


Selling Plan 








FREE: Write for sampls 


Silvercote Products Inc., 161 E. Erie St. - Chicago II, Illinois 


GENTLEMEN: Send me free samples and booklet, “How to sell and 
install SILVERCOTE reflective insulation.” 
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which promises to revolutionize the industry 


i 


A dream come true: For years, the improvement 
conscious public, as well as contractors, were 
clamoring and asking, “Why doesn’t somebody 
manufacture a real white insulating siding?” It’s 
no longer a pipe dream . . . because somebody 
does: VITRASIDE INDUSTRIES, INC. of Milwaukee 


is manufacturing a white insulating plastic siding 


Here are the results of tests made by the 
Pittsburgh Testing Laboratories, and the Sub 
Tropical Laboratory at Miami, Florida: 


- Flaw point: That temperature at which the = Gfter years of continual research, development 
plastic begins to flow of its own free will 


is 294° F. testing and weeding out material and processes 


Flash, fire and flammability test: flash point that t li -¢ told enocifentions 
451° F, fire point 460° F. at would not live up to the rigid specific 


. Absorption test: The 24-hour absorbtion for an exterior siding panel, that would stand up 


test at 68° F. showed 0.0038 grams per under all climatic conditions. 
square centimeter. 


. Sub-tropical testing shows no visible deteri- 
oration, 


VITRASIDE is impervious to acid, alkali, dirt, grease 





and soot. C ti | applicati No special equip- 
ment needed. A few choice territories still available. 
Write, wire, or phone! 


ITRASi pa 


144 N. Water St. * Milwaukee, Wisconsin * BRoadway 2-0891 
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44 
F ire-resistance** line 
sells roofing this month 


OW much do you stress the im- 

portance of fire-resistant roofing 
in your sales talk? It’s surprising the 
number of people who don’t fully ap- 
preciate the importance of a roofing 
material that will adequately protect 
the roofs of their homes from chimney 
sparks and flying brands. 

The situation offers major oppor- 
tunity for roofers to develop convin- 
cing sales talks. The salesman who 
does stress the value of fire-resistant 
roofing can count on basic agreement 
by the prospective customer, who has 
been conditioned year after year by 
extensive publicity and advertising 
campaigns to appreciate the import- 
ance of fire protection generally. 

Chief among the campaigns for fire 
safety is Fire Prevention Week, which 
is being observed nation-wide from Oct. 
5 to 11 this year by official proclama- 
tion of President Truman. This obvi- 
ously is an excellent time to promote 
fire-resistant roofing materials. 

Roofing contractors themselves do 


Fire Prevention Week 
October Sth to llth 


not always know of the fire-resistance 
of the products they sell. One of the 
largest manufacturers of asphalt roof- 
ings recently made a market survey in 
which applicators, contractors, jobbers, 








ON OUR COVER 








“Nabisco” is a household word—one of 
America’s most renowned trade names. 
Two reasons for Nabisco’s fame—first 
it represents a high quality product peo- 
ple have used and approved for genera- 
tions . . second, it has been widely 
advertised for half a century or so with- 
out interruption. 

An example of National's belief in 
advertising is the use they have made 
of the great roofing area on their fine 
new Chicago plant. Our cover picture 
this month shows the lettering, “Nabisco” 
as now seen by air travelers. This letter- 
ing is composed of white Georgia marble 
chips. The roof was slagged over the 
entire surface first with the customary 
dark-hued material. After the letters, 
which are about 30 feet in height, were 
marked out, the white marble chips were 
imbedded in a second pouring of hot 


(Continued on Page 37) 


dealers, and architects were asked, 

among other questions, if they knew 

that asphalt shingles were fire-resist- 

ant. Twenty percent—one of every five 
said they did not. 


Asphalt Has Rating 


The fact is that all types of asphalt 
roofing generally sold in this country 
except 45 Ib. (or lighter) roll roofing 
are approved by Underwriters’ Labora- 
tories as “not readily flammable and do 
not readily carry or communicate fire. 

.’ This means essentially that as- 
phalt roofing can be relied upon to 
ward off flying sparks—from chimneys, 
from nearby burning buildings, and 
from all other outdoor fires, such as 
trash fires and brush fires. Sparks have 
been known to be carried as far as a 
mile in the air and still be alive. A fur- 
ther protective quality is that if a build- 
ing does catch fire from some other 
cause asphalt shingles will not shoot 
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Home fire losses now at record highs 
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or tire brands to ¢€ nal in 


tures 
That 

i roofing 
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2 More than 


600 towns at 
have building codes that prohibit the 


ind cities 
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the National Fire Prote 

tion. This is another instance 
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3—The widespread use of fire-resist 
int roofing is why there are few con 


flagrations today. In a conflagration, 
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The 1952 loss is expected to reach $855,000,000, which would be an all-time 
high, representing an increase of 149 percent over the loss of $343,000,000 ten 


years ago. 


Roof fires themselves have declined, however, and greater use of 


fire-resistant asphalt shingles is the principal reason. 


fire is spread by sparks that jump from 
Percy Bugbee, general 

National Protec 
tion Association, the sponsoring organ- 


roof to roof 
manager of the Fire 
ization for Fire Prevention Week, says 


that in the early 1900s there was wave 


ifter wave onflagrations but that 
there are almost none now “because 
of fire-resistant roofs.’ 
ww a correlation be 
the number of roof 
e use of fire-resist 


This table 
effect relationship 


roofing shows 


i1us¢ il 


Asphalt Roofing Shipments 
(In Squares) Roof Fires 


Year 


79,500 
44,000 
27,000 
18,000 


17,200,000 
72,900,000 
83,100,000 
86,700,000 


1939 
1942 
1947 
1950 


And, as time goes on, and the use of 
fire-resistant roofing continues at a 
high level, the number of roof fires will 
continue to drop. The U. S. Depart- 
ment of Commerce says that more than 
85 percent of all the roofing used an- 
nually is now asphalt roofing. 

5 Flammable roofing’s rank as a 
fire hazard is still another selling point. 
For many years, flammable roofing 
ranked second among the major causes 
Now it is tenth. But 


while there may be fewer roof fires, the 


of home fires. 
danger to the individual householder 
who has flammable roofing over head 
is just as great. The decline in rank of 
flammable roofing is proof of the ex- 
tent to which fire-resistant roofing has 
been replacing flammable roofing. 





CAN YOU TRUST YOUR 
icy ‘CHIMNEY? *.” 





mi Pew 

















DO YOU HAVE A 
SPARK-SAFE 





Point out the two unsafe characteristics of flammable roofing: One, they can 
be set on fire by sparks. Two, they can shoot off fire brands to endanger other 


buildings. 
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-" Know your 
license plates’’ 
promotion brings 
huge returns to 
Indiana roofer 














N these days of superfluous novelty 







giveaways in an attempt to win By ALBERT S. KESHEN 
public attention, it is obvious that only Special to American Roofer 
those which attract the most widespread & Siding Contractor 





mass interest are the ones which will 















prove most successful to the building 





specialty contractor footing the bil. decided to advise his friends and neigh 





Yet trving to select the most interest bors as to the localities indicated by 





ing of them is sometimes a tricky choite the Indiana automobile license plates, 





since people’s tastes fluctuate by publishing a small folder with the 





That problem was solved for John identifying listings. These are given 





Ennis, president and general manager away by salesmen, mailed out in state 





of Guarantee Roofing Co., Inc. of ments or direct-mail campaigns, 01 






Terre Haute, Indiana when he happily handed out over the counter 








GUARANTEE 
ROOFING 
CO., Inc. 
























cmp P A. tes Slightly reduced _ver- 
A sion of the free folder 

which has brought so 

North Lith Street much repeat business to 
Terre Haute, Ind Guarantee. It tells the 

ot inanatiaas , license number prefix 
HN ENNIS, General Manager and place of issue of all 











Gas and J Furnaces => Indiana license plates. 








Top: Offices and warehouse of the Guar- 
antee Roofing Co., Inc. in Terre Haute, 
are neat and modern, advertising through 
use, one of the types of siding applica- 
tion they apply. 


Bottom: A 200 square job of asphalt 
shingles was «ipplied by Guarantee to 
the roof of the Indiana Mushroom Co., 
in Terre Haute. 


“The reaction we received over what 
now sounds like a simple promotional 
device was heart-warming,” Mr. Ennis 
reported. “Many people told us their 
curiosity was satistied as to auto license 
plate localities by checking over the 
list we gave them. It also came in handy 
when they were out touring or on 
vacations since the guide enabled them 
to check up on neighbors or persons 
who knew people they knew and so 
on ¥ 

Mr. Ennis hit on the idea when he 
was out campaigning for mayor on the 
Republican ticket last year, losing out 
by a mere 54 votes. He decided to print 
the license number card folder, the 
front of which contains the signature 
line of the firm and cut of its head- 
quarters with listings of products and 
services available on the inside borders 
To his satisfaction he noticed that in- 
stead of throwing the folders away, 


(Continued on Page 28) 























+ Plate A. Ice dams forming at the eaves of a one and one-half- 
story house. Note that there has been little or no melting 
of snow on the roof of the unheated exposed porch in the left 
foreground. This clearly indicates that heat loss from the 
house is responsible for the melting which is causing the ice 
dams on the main roof. 


The annual approach of cold of Housing falls favors the formation of ice at the 
winter weather presents its prob- ing and Home’ eaves of the dwelling and causes the 
lems to homeowners and its op- Finan \gency, presents in concise, building-up of ice dams of sufficient 


portunities to the roofing and sid- ve form, some of the best argu size to cause damage which is extremely 


fing contractor can use annoying to the owner and builder, and 


ing contractor. Particularly in me: he roofi 


= northern regions the homeowner ; insulation and costly to repair. 

; has problems not only of weather- nce repairs during the autumn 

) proofing and insulation but the Cuunen of tes tie 

question of warding off damage to ‘ 

\his roof due to snowstorms. In the ow combination eo as : 

: oe ; Che initial cause of the ice dam is 

months just ahead it is up to the vi wlow-average temperatures 

actively canvassing contractor to oft use ice dams form 
prove to the homeowner that his lings with consequent dam 
gutters and downspouts, his val- age to i i wall finish and exterior 
ley and chimney flashings, and the 

roofing itself must be thoroughly ts Laboratory, 
examined and repaired to prevent i operation with the Housing and 
damage to his siding and insula- 1 reveals wide 
tion as a result of ice dams due to == spread damag rge areas of the 
winter storms. The job is at least Nort nti region of the United 
three-fold: ites during vinter of 1950-51 


on the 


survey con 


nation O¢ 


rea during the 


North Central 

inter of 1949-50 

1 snowy. Weath- 

Madison, Wis 

ember was the 

he snowiest 

peratures and 

generally re 

North Central 

he following snowflakes are 
recent annals , Plate C. Valleys favor ice dam formation. 
cothinetton of This ice dam has already progressed sev- 
as pig” : eral feet up the roof in December, with 
as a public service by a | ver , nperatures repeated snow more snow and cold weather yet to come. 


ern areas of 
search,” a publication 












due to the 
the 
which 


water snow 
roof 


the 


from melting 
the 
strikes 


on upper 


runs down 


portions of 
until it 
cold eave overhang or gutter where 
it promptly The for 
this melting on the upper portions of 
the eaves is 
that heat which escapes from the house 


freezes. reason 


the roof and freezing at 





Plate D. Ice dams form on old houses, too. 
Here is an ice dam at a bay window on 
an old house where the heated portion 
of the house extends out under the built- 
in gutter and ventilation is lacking. 
Water has worked into the wall and is 
emerging through cracks in the upper 
stuccoed portion. 


roof leaks: 
and prevention 


Plate B. An ice dam over a tight unventilated plywood soffit. 


Water from an ice dam on the roof of this apartment house 
has backed up under the shingles and worked its way across 


the soffit into the wall. 


Note water emerging from behind 


one of the storm windows and from behind the siding at 
second-story overhang to form icicles. 


into the attic warms the portions of 
the roof directly over the attic suffi- 
ciently to cause melting. The eave and 
gutter are exposed to the outdoor tem- 
perature which keeps them below freez- 
ing temperature. 

The phenomenon is well illustrated 
in plate A. Here snow has melted on 
the room over a warm attic area but not 
at the overhang of the eaves or in the 
gutters. Water from the roof has run 
down, filled the gutters with ice, caused 
large icicles to form and built an ice 
dam on the cold overhanging eave above 
the gutter. It should be noted in the 
photograph that there has been little 
or no melting of snow on the roof of 
the 
foreground, indicating that heat escap 


unheated exposed porch in the 


ing from the house is responsible for 
the melting on the main roof 


Effects of Severe Weather 


dams at 
> eaves does not in itself cause dam- 


The mere formation of ice 


age to the house. However, when the 
sheet of ice has progressed a foot or 
attic 
space causes melting on the underside 


so above the eaves, heat from the 


of the ice sheet. The water produced 
is prevented from escaping to the gut- 
ters by the unthawed dam of ice on 
This 
water, plus water from melting snow 
on the roof above, flows back 


the cold eave projection below 


under 


the shingles and down through the 








roof sheathing onto the ceiling, wall or 
root overhang below, as shown dia- 


grammatically in figure 1, p. 32. Some 


of the water often works in behind the 
fascia board back of the gutters, and 
across the soffit board of closed cor- 
nices. Some of this water may leak out 
at the junction of the soffit board and 
frieze member, and run down the face 
of the wall as shown in plate B. Or it 
may work its way back of siding and 
wall sheathing. In the more extreme 
cases it may drip down on ceilings near 
their juncture with the wall 


Valleys and Dormers as 
Leak Sources 


Roof valleys favor the formation of 
dams because water 
from melting snow is concentrated in 
the lower portion of the valley. Such 
an ice dam is shown in plate C. This 
ice dam had grown upward from the 
feet already had 
a point high enough up the 


tre nublesc me ice 


eave several and 
reached 
roof to cause trouble despite the fact 
that the picture was taken in Minne- 
sota in late December 1950 with much 
more snow and cold weather yet to 
come. Unless special precautions have 
been taken, water will back up beyond 
the upper edges of the valley flashing 
and drip down onto the ceiling below. 
Numerous were found 
where drifting snow caused ice dams 
to form alongside formers, causing 
(Continued on Page 32) 


cases also 
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seen asphalt 


along 
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i neidental 


i yosition where It 
roofing, nine te 
neasure of evaluati 
buying habits 


e new element is color 


HARRY F. ALTHEIDE 


owners ony 


his root heltet pro 
from. the 1 ( was 


tection 
unimportant. W 
\ny 4 


Was 


j 
NOT 


' 
olor schet 
progresstve 
the 


to his 


embrace | only 
vould apply 

This attitude hi 
] 


do look at yout 


have proved that a persons gaze-mo 


tion in looking structure always 


sweeps over tl i the building, as 


well as its width ‘ ibconciously 


takes first note of tts 
The asphalt roofing 
tunate to have alert 
granule manutacturet 
for the product that a 
into the asphalt shingle 


granule manufacturer 


foresight to pioneer tl 
ule and thus make 
new field and a tre 
scope of beautiful colors 
try was quick to accept this mnovation 
and to emphasize its nnportance 
development of colorized root 
Architects specializing in designing 


homes and modern builders were quick 


to follow suit, impressing the prospec 


tive home-owner with the 


of a complete exterior 


importance 


lecoration. They 


of colorized hom oday, as 
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COLOR! 


It has caught hold— 
and is selling roofs 


and 


lending 
hey showed 
o emphasize 
color, 


interesting now to 


minimize the heaviness | large roots 


by using relativel olors. They 
the idea 


a result 


ire principally resj sible for 


and 
one of the 


intort education 


of pubhi 
ucceptance, color has rie 
sales 


prime tactors 


olor is an intere sting 


in roofing 
subject to me 


Having been in the roofing industry for 


forty vears and made color 


iving 


styling a hobby and study for well over 
twenty personally wit 


nessed the f color prom- 
mence 
because it’s an 


have 


It’s interesting to me 


ntangible sciencs Books been 


color. Universities hold 


courses on it. People, through diligent 


written on 
study and years of experience, have be- 
come recognized color authorities. Yet, 
a home-owner, a layman, can look at 
the color on a roofing shingle and with 
all sincerity and conviction, pronounce 
immediately, “I like the color,” or “I 
don't like it!” And all roofing color 
authorities, all scientists of color styl 
ing, have to doff their caps and bow 
graciously to the judgment of that lay 
man, for he, in the final analysis, is 
the greatest authority of us all. He is 
the man who buys and pays for the 
roof! 

That is why I feel especially grati 
fied to see the first new revolutionary 
trend in roof color styling in years, 


(Continued on Page 34) 





High Birth Rate Will Keep 
Construction Booming 


population that 


Che huge element 


the construction indus 
take 
booming birth rate 


Hol- 


ay rulge ( Or po- 


depends upon 


try for its livelihood can great 


comfort from the 


in this country, savs Thomas S. 


len, president of I. W 
ration, construction news and market 
Ing spec jialists 
Writing in Ar 
Mr. Holden 
relationship to 
going back to studies he reported in 
the 


hitectural Record, 


reviews birth trends in 


construction trends, 


Record 20 years agi 


Mr. Holden 
and 


By means of statistics 
that 


rates 


establishes birth rates 


1 


con- 


nove closely together 


struction 
“Population obviously a 


stimulator of demand in 


construction 


1 dynamic society he says 
“The 1930-40 decade had 
half the number of new 


were added in the previ 


ours,” 
a little over 
persons that 
mus decade: it 
in number of new 


apes 
38% 


had a 58% decrease 


dwelling units and a 
lecrease in total construction 
“The 1940-50 decade 


increase 


non-farm 
volume 


116% 


over the depression decade in 


had a 


number of new persons added to popu- 


lation; it had a 115% increase in new 
non-farm dwelling units and a 33% 
increase in total construction volume. 

“These illustrate an 
important relationship although they 


comparisons 


do not provide any mathematical for- 
mula for measuring the relationship. 
Growth is the primary creator of con- 
struction demand.” 

Mr. Holden says that the same rela- 
tionships were found in a study made 


(Continued on Page 35) 


National Roofers Set 
Two Convention Sites 


Sites for both 1953 and 1954 Con- 
ventions have been set by the National 
Roofing Contractors Association. The 
1953 convention will be held in Phila- 
delphia at the Bellevue-Stratford Ho- 
tel, January 26-28. The 1954 show is 
slated for early in the year in New 
Orleans 

The Philadelphia site is the first 
eastern city chosen by the Association 
for its annual conclave. 
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Income tax fraud charges 
tough for small roofer to 
fight—How to avoid them. 


This article continues the new 
series being presented in American 
Roofer and Siding Contractor on 
important legal decisions affecting 
the industry. Readers who have 
legal questions, or have heard of 
court decisions should forward 
them to Mr. George for answer in 
this department. 
ee IJRANCE of the law is no ex- 

cuse for breaking it. 
The U 


that maxim by charging “fraud” when- 


S. Treasury puts teeth into 


ever it gets an income tax return that 
favors the The 
Treasury someone 
to prepare the 


taxpayer too much. 
that 
return is no defense. 
Every roofing contractor should know 


says hiring 


all about the tax laws and if his law- 
yer or accountant makes a mistake the 
taxpayer should correct him and tell 
the expert how to do it. The govern- 
ment claims that you can’t drop your 
books and records into the lap of a 
lawyer and say “Make out my income 
tax return.” You must check his work 
and see that it is accurate 

“A tax- 
payer cannot escape the responsibility 


The tax court has said that 


his tax return 
by committing its preparation entirely 


for the correctness of 


to another. When the taxpayer signs 
and files the return, he swears that it 
is a true and complete statement of all 
his gains and if his income is under- 
stated, it is evidence of fraud.” 

The penalties for fraud are serious. 
The minimum is an addition of 50 per 
cent to the tax due, the maximum is a 
fine and stiff jail sentence. 

Lately, judges have been balking a 
little at this and have ruled against the 








By FRANCIS GEORGE 
Attorney-At-Law 
Special to AMERICAN ROOFER 
& SIDING CONTRACTOR 








government in several cases. The Trea- 
sury hasn't given up without a fight in 
any of them, and several have 
appealed two or three times before the 
taxpayer won. 

The latest 


been 


involved a Wyoming 


19 


rodeo stock and 
This business was being 


ranch used to raise 
beef cattle. 
built up from scratch and the owners 
were putting most of their profits back 
into the business. They had an accoun- 
tant prepare their income tax return 
every year and he figured things so 
their net income was quite low. The 
tax claimed that they 
should have known that they were 
making more money than the accoun- 
tant figured and should have insisted 


commissioner 


upon paying a larger tax. The govern- 
ment won the first two rounds in the 
fight, but Mark Davis and his wife, 
the taxpayers, appealed to the United 
States Court of Appeals and Judge 
Pichett decided for Davis saying: 
“When a taxpayer selects a compe- 
tent tax expert, supplies him with all 
information, and requests 
him to prepare proper tax returns, we 
think the taxpayer has done all that 
ordinary business care and prudence 
can reasonably demand. . . . We doubt 
if anyone would suggest that a client 
who stated the facts of his case to his 
lawyer must, in order to show ordinary 


necessary 


business care and prudence, inquire 
specifically about the applicability of 
various legal principles which may be 
relevant to the facts stated. The courts 
have recognized that reliance on the 

(Continued on Page 39) 





‘“‘Long run savings’’, best line 
for selling insulation 








POOPP LPL IO 
FOR YOU... 


ANOTHER SOURCE 
OF INCOME... 


% Insulate Your Attic 
For An Apartment 


W's easy to convert unused space — if you have 
proper insulation! The extra income from an added 
apartment and the fuel savings obtained through 
insulation will now pay for the 

Remember, Laude represents 46 years of first- 
quality service — and our insulation 
materials represent 100 years in the business! 


“Insulation and Heating Go Together” 


AUBE 


Authorized Teter Ou Hoot Desier 


30 ALLEN ST. 
HAm. 9396 








One of Laube’s successful ads. 








The most potent selling weapon in 
securing insulation jobs is to convince 
the customer that he is going to save 
money over a period of time. 

Laube, 30 Allen St., Rochester, N. Y., 
pushed this theory one step further in 
a recent promotion which pointed out 
how the home owner could add to his 
income by insulating his attic and con- 
verting unused space into an apart- 
ment. 

The promotion was launched with 
an eye-catching newspaper ad which 
bore the caption: “For You—Another 
Source Of Income.” 

Copy read: “Insulate your attic for 
an apartment. It’s easy to convert un- 
used space—if you have proper insula- 
tion. The extra income from an added 
apartment and the fuel savings obtainel 
through insulation will now pay for 
the job. 

“Remember, Laube represents 46 
years of first-quality service... .” 
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ITH style becoming as important 
in building and remodeling as it 
is in clothing and automobiles, the 
readers and might-be readers of the 
“beautiful house and garde: maga 


zines are your best pre-sold market 


1 ’ = S 
They're the people who want not E a gy all ob nto 
mly a roof to shelter them ind side urn im J 1 a 
walls to hold the roof up—they want 


«€ 
their houses be the aeest oom BEG one by suggesting 


venience, to show that they have good 


taste, an eve for line and mass and 


a ee 
color, and a forward looking attitude. conversions and extensions 


Houses are also, to a « msiderable 
extent, indicators of the financial stand 
ing of their inhabitants 
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a eo Le in selling. In this one issue, B.H.&G 
in not only as a highly competent root By R. L. WILLET ane Tor emnaper: i 
ing and siding contractor, with a com Special to American Roofer w * — vows aetna cones 
plete line of good-quality materials & Siding Contractor set Scot rinse house with dark 
her Me a die Seine aon of wrown horizontal redwood siding on 
the second floor to give it a “close to 
the ground” feeling; a roof overhang 
know what you’re doing. You come in ;y Promiig- -_ wry _— Se . both first and oure floors for 
6 illustrates the kind of thing the alert rain and sunshine control. The idea, of 
roofing and siding contractor can use 








your work for granted. They may fig 
ure: you're in the business, so you 


as a style consultant, as the roofer who P 
(Continued on P. 39) 
knows what the magazines recommend Continued on Page 


for “today’s living.” 





Added Rooms Covering The World... 





People won't replace roofing and 
siding this year because the color fore 


cast says “Siamese pink is the thing.” 





But those magazines, with a total paid 


p circulation "way up in the millions, and 


! 


who knows how many more people 


Ml 


| 


actually reading them make them 
want an extra room tacked onto the 


ouse, a TOOT lifted iT lowered, in ove! 


Mtl 


ing to keep the high sun out, a cov 


ee 


red patio. When deterioration or some 


ier reason makes it imperative that 
home-owner bt oofing or siding 
he’ interested 1 1 ithe possi 


Inlities too | 


ware of stvle as | 


ret Ste |} busine ss 
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Advertise Ideas tn RURAL SICILY , FOLKS 
sie tala | OFTEN PLACE THE EFFIGY OF A 

salentitinl . moran ‘He of i | I WITCH ON THE ROOFS OF 

delig ted custome s to recommend | in THEIR HOUSES... TO FRIGHTEN 

for 1 is interest in their problems. He EVIL SPIRITS THAT MAY WISH 

can keep a file of consumer magazines TO ENTER AND HARM THE 

on hand in his office, or clip ideas out DWELLERS WITHIN / 


of them for window and wall display 





He can probably buy their subseripti 
lists for his area and send his direct By Elmo 
mail pieces to this market . 
\ random examination of 
tember 1952 issues of Pe 
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First NERSICA western show 
set for Frisco, Oct. 27-29 


ACIFIC COAST roofing and sid- 

ing contractors will be able to 
participate for the first time in their 
own Western Conference and Exposi- 
tion, when the National Established 
Roofing Siding and Insulation Contrac- 
tors Association-sponsored show is put 
on at San Francisco, late this month. 


The national association of contrac- 
tors, known familiarly as NERSICA, 
sponsors an annual exposition in an 
Eastern city each year, but this is the 
first time specific representation goes 
to manufacturers and organizations 
that sell and contract in the populous 
area west of the Rocky Mountains. 


Left to right: Louis L. Murphy, Ass’t Vice Pres. Bank of America, San 
Francisco; J. F. Pendergast, FHA, San Francisco; D. V. Carey, Contractors 
State License Board, San Francisco; Ray L. Messersmith, Ray L. Messer- 
smith, Inc., San Francisco, Co-Chairman of Western Conference Committee; 
Ernest M. Upshaw, Fidelity Roof Company, Oakland, Co-Chairman of Con- 
ference Committee; C. N. Nichols, NERSICA Managing director; Al Riskin, 
Enterprise Construction Co., Oakland, Chairman Western Conference Com- 
mittee; Muriel Tsvetkoff, General Manager, Better Business Bureau, San 


The Convention will last three days 
from October 27th to October 29th, 
1952. Site is the St. Francis Hotel. 
\bout 52 exhibitors are expected to 
display their wares at the exposition, 
and attendance is expected to approach 
1,000 contractors. 


struction Co., 


Ray Messersmith Co., 


Francisco; 


\. Riskin, President, 


Oakland. These 


John J. Peters, Ass’t Secretary and Loan Officer, Berkeley 
Savings & Loan Assn., Berkeley; James D. Mitchell, Ass’t Vice Pres. 
American Trust Company, San Francisco; Fred C. Mott, Resident Manager, 
United Credits Corp., San Francisco. 


Enterprise Con- contractors head a committee of di- 

Oakland, Calif., and Co- rectors and leading applicators from 

Chairmen Ray Messersmith, President, eleven Western States. 

San Francisco ; Forums slated include: Monday, 
Hosts to the Western Conference and Ernest M. Upshaw, General Man- October 27th: 

ind Exposition are Chairman Arnold ager, Fidelity Roof Co., 


“Contractor-Lender 


(Continued on Page 30) 





List of exhibitors and booth numbers 


Exhibitor 
Adams Engineering Co 
Aeroil Products Co., Inc............. 
Airflo Aluminum Awning Co... 
Alumatic Corp. of America 
Binks Mfg. Co.... te 
L. K. Bishop & Co 
The Casement Hardware Co 
The Celotex Corp.. 
Certain-Teed Products C€ orp 
Emco Cement Prod., 

Dant & Russell, Inc. 
Fir-Tex of Northern California 
The Flintkote 


Kensher & Mattison Co.. 
Kirby Industries 
13. Ludman Corp. 


Booth No. 
| 


Exhibitor 
Old Quaker Paint Co 
Orchard Brothers, Inc 
Pabco Products, Inc. 
Owens-Corning Fiberglas Corp. 
The Pacific Lumber C 
Pomona Aluminum & Redwood Moulding Co. 
R.C.S. Tool Sales Corp....... 
Reynolds Metal Co 
Awnings Incorporated 
A. Shelburne Co 
United States Gypsum Co 
Welsh & Bresee 
Johns Manville Sales Corp................. 
Victor Tool & Machine Corp. 
Standard Staple Company 
California Jalousie, Inc. 
(Van Ness Louvre Co.) 


Booth No. 
2 
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Feast your eyes on Bronze Blend! 


Sales-leading Lighter Blends blends 
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Newest of the 


yours first from Celotex 





New! Another But “Color Harmonized” beauty that sells at 

fresh, exciting, a glance is only half the story. To give you an 

unusual color success unbeatable selling edge, there's also the exclu- 

Bronze Blend—now joins the profit-proved line sive Celotex Triple-Sealed Process that builds 
of lighter blends originated and perfected by in extra weather protection, extra years of 


Celotex. We don't have to tell yow that these trouble-free service. Plus styles, colors and tex- 


smart, distinctive lighter blends are the big tures to suit every taste and decorative plan. So 


trend in roofing. You know they're the colors don't delay. See samples of all the beautiful 


your prospects want most...as proved by actual lighter blends in rugged, durable Celotex 
} pros} i ) & &8 


consumer demand. And you get them in fa- Triple-Sealed Asphalt Shingles. Mail coupon 


mous Celotex Triple-Sealed Asphalt Shingles! below today! No obligation, of course. 


NATIONAL ADVERTISING PUTS THE 


SELL IN THE NAME CELOTEX 
Close-up of Bronze Blend - newest of — - 
the sensational lighter blends from Celotex! Sales come easier when you feature genuine Celo- 
eer tex Triple-Sealed Asphalt Shingles. That's be- 


: e cause more than a quarter century of consistent, 
Here is color blending that is smart, precise, different. 


Here is rich “Color Harmonized” beauty no other 
asphalt shingle can approach. The most modern color 
printing cannot do justice to this magnificent Bronze And this preference continues to grow, thanks 
Blend. You must see it to know how superior it is! You to impressive Celotex ads reaching millions of 
will also want to see samples of the other Celotex readers, month after month, in THE SATURDAY 
“Color Harmonized” blends — Pacific Gray Blend, Sil- ORS Ss, Seer: ee eee 
ver Bus thend; Teoe Gott Gad Blend, Cader Giese AMERICAN HOME, FARM JOURNAL, and other 
Blend, Mediterranean Blue Blend, Walnut Brown PE ee ed 

Blend, Gray Slate Blend, Coral Blend. So mail coupon 

below now. No obligation. 


resultful national advertising has created nation- 
wide consumer demand for Celotex Building 
Products 





Sales come easier... when you feature genuine We Coes eS ee ee 
" ete el : a 120 §. LaSalle St., Chicago 3, Il. 


Without obligation, | want to see samples of Bronze Blend and 
( EE | (0) | E \ other popular “Color Harmonized” Blends and Colors available 
~s 


in Celotex Triple-Sealed Asphalt Shingles. 


TRIPLE-SEALED ASPHALT SHINGLES Nome 


The Celotex Corporation, 120 S. LaSalle Street Address 
Chicago 3, Illinois 
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B. H. Voss Named V.P. Of The 
Roofing Granules Div. 3M‘s 


Promotion of B. H. Voss to v pres 
»f the roofing granules division 
sota Mining & Manufacturing 
announced 


lent 
Minne- 

been 
company Mmicials 


B. H. VOSS 


= Voss 
the 
the 


aver 
¢ 
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Robert Murphy’s Sons Adds 3 
Firms To List Of Reps. 


Three firms have been added to the 
list of representatives of the Robert Mur 
Dhy’s Sons Company, Ayer, Mass., manufac 
Murers of industrial and domestic knives. The 
companies and territories vill 

Shaw Bros., Indianapol 
and Indiana: Arle ¢ 

Alabama, Carolinas 


will continue a 


division with headquarters 
said He 


shortly 


company has | 


since after joi 


new 


their met 
cover are 
Kentucky 
Associates, 
Georgia and 
Colorado 
Mexico 
announcement was 
head of Robert 
who announced that his firm whict 
10lst Ant 


steppines 


Tennessee ( 
Denver, Wyoming 
and New 

The 


Murphy 


ma ke by 

Murphy's Sons 
Company 
celebrated it 


recently versary 


was revamping and 


entire 


sales structure 


Ass‘t Sales Promotion 
Mgr. Named By Follansbee 


James F. Puhl has been named Assistant 
Sales Promotion Manager of Follansbee 
Steel Corporation, assigned to 
tional Follansbee terne 


promo 
work on roof 
ing and handling distributor r tl 
product 


Mr 


Puhl’s experience 
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Metallurgical 
Works, six years 
nited States Steel 
ind two years as Engineering Edi 
Industrial Heating” He is 
Pittsburgh and has wide expe- 
commercial sales of metal products 
a member of the An 


the Structural and 
Homestead 


general 


i Depart 
ments at Steel 
in the offices of | 
Company 
tor ot magazine, 
a native ot! 
rience in 
He 1s 
Metals 

Prior to 
lansbee, Mr 


the firm of 


erican Society for 


Fol- 
account exec- 


MacLeod 


accepting his with 
Puhl served as ar 


Ketchum 


position 
Grove, Inc 


Barrett Opens Broad-scale 
Research Lab. At 
Edgewater, N. J. 

\ new 
levelop 
in the 


laboratory designed to 


and test materials and processes used 


specially 


plastics, 


rubber prod 


manutacture ot 
varnishes, paper 


and 
insulating materials and a 
other products 
N. J. this summer, by Barrett 
l | emit al X 
The | 

} 


\pplications 


paints laminates 
range of 
Edgewater, 
Division, Al 
ration 
as the 


wide 
was opel ed at 
Dye Corm 
aboratory is kr Shadyside 


Research Laboratory, and is in 
Superintendent 

ng and actual pro 
luding mills, 


machines and 


duction equipment, in presses, 
aler s, extruders 
other special 


purpose facilities, the 
Barrett tecl 
evaluate, under simul sted production 
ns, Barrett used in the 
plastics, paper and other 
users of Barrett 
ientific evaluation of 
help t out 


labora- 
tory enables nicians to develop, 
test and 

1 
materials 
manutacture ot 
This 


ill pr 


€ products at 


products service to 


roducts ovide s¢ 


Ip take the “bugs” 


productior 
I> 


processes 


arrett products are used in major 


al-tar derivatives 


many 
lustries 
| sticizers, benzol, 
naphthalene, nia- 
roofs 
and bi 
The 
1854 


Specification” 
tings 
products 

ablished in 


in the design 
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and construction of 
search 
said, 


the Applications Re- 
Laboratory,” a Barrett spokesman 
“to enable us to give maximum service 
to our customers, who, in turn, will be better 
able to serve the ultimate consumer.” 


. * * 


Chase Bag Co. N. C. Plant 
Wins Annual Safety Award 


R. N. Conners, vice-president and general 
sales manager of Chase Bag Co., and Com- 
missioner Forest H. Shuford, representing 
North Carolina and U. S. Department of 
Labor, officiated at safety ceremonies re- 
cently held in Reidsville, North Carolina. 

Award was made to W. B. Richardson, 
Manager, and employees for finest safety 
record for 1951 throughout the entire Chase 
organization. From July 24, 1946 through 
July 11, 1950 the Chase employees completed 
709,699 manhours without an accident. One 
small accident occurred on July 12, 1950 
From July 13, 1950 to June 1, 1952, they 
completed 386,781 manhours without a single 
accident ! 

* » ” 


Cleasby-Wittig Co., Moves 


To Larger Quarters 
Cleasby-Wittig Co., Inc., San Francisco, 
manufacturers and distributors of roofing 
equipment and tools and wholesale distribu- 
tors of roofing materials, have moved to their 
new factory and warehouse at 969 Treat 


An interior view of the new 
Wittig warehouse, part of 
quarters in San Francisco. 


Cleasby- 
their new 


Avenue. The new location is a one-story 
structure containing approximately 7500 
square feet of floor area. It is equipped with 
a sunken truck loading dock and a rail spur 
track providing for car to factory loading 
and unloading of two cars at a time. 


* « * 


P. C. Johnson Named 
Acting Sales Mgr. In West 
For Bird & Son 
Philip C. Johnson has been appointed 
Western Manager for Bird & Son 
William W. Wilson, Western Manager, 
(Continued on Page 37) 
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Small contractors suffer 
70% of industrial injuries 


More than two million disabling in 
juries were suffered in industry in 
1951, according to estimates compiled 
by the Bureau of Labor Statistics. 
These included 16,000 fatal injuries, 
1,600 permanent total disabilities, 91,- 
000 permanent partial disabilities, and 
1,991,400 temporary total disabilities. 

A recent Federal survey revealed 
that about 70 percent oj all such indus- 
trial injuries occur in small business. 
Further adding to the evidence that ac 
cidents are a major problem for the 
small plant is a survey made a few 
years ago by a large liability insurance 
company among 202 plants each of 
which had fewer than 100 employees. 
The records of 
nesses were believed to be good; yet in 
a period of 5 years the plants had had 
a total of 7 fatal accidents and 3,056 
non-fatal accidents which resulted in a 
loss of 24,600 work days. 

Cost Many small 
plant managers do not realize the heavy 
cost of industrial accidents. Where they 
carry insurance, they are likely to think 
of the cost as the cost of insurance 
premiums Where _ they 
worker compensation and medical ex- 
penses directly, they think only of those 
costs. Even though premiums on in- 
surance or direct payments for com 
pensation and medical expenses may be 
costly, they are only a small part of the 
total cost of accidents 


accident these busi- 


of Accidents. 


only. pay 


\ rule-of-thumb measure is that for 
each dollar of direct costs for compen 
sation and medical expenses there are 
four additional dollars of indirect costs 
To many this will seem incredibly high, 
but indirect costs involve many factors. 
Some of them are: 

(a) Lost time of injured employee 

(b) Lost time of fellow workers who 
stop work 

(1) To aid injured worker 

(2) Out of sympathy or curiosity 

(3) For other incidental reasons 

(c) Time of foremen and managers 

(1) Assisting injured employee 

(2) Investigating cause of accident 
and preparing accident report 

(3) Arranging for continuance of 
injured employee’s work 


(4) Selecting and training new em 
ployee 

(5) In a serious or contested case, 
attending legal hearings 

(d) Lost production or damage to 
product or materials due to upset, 


25 


shock, or diverted interest of workers 

(e) Lost production due to stoppage 
of the machine operated by the injured 
worker or halting of the process in 
which he was engaged 

(f) Damage to the injured worker's 
machine, equipment, or material 

(g) Lessened effectiveness of in 
jured employee for a period after his 
return to work 

(h) Legal expenses, court fees, ex 
pense of preparing case, settlements 
and judgments in a case contested at 
law 





Emmett J. Welsh, Certain-Teed South Jersey 
Salesman Takes Cover Photo Honors 


EMMETT J. WELSH 
Welsh, 


New Jersey territory for 
Certain-teed Products Corporation was 
the 
by the Corporation among its 


Emmett ] who covers the 


southern 
winner of the contest conducted 
sales 
representatives for a suitable photo- 
graph to appear on the cover of 


\merican Roofer & Siding Contractor 


The winning photograph, showing 
an asphalt shingle roofed house on an 
Atlantic City pier, against a back- 
ground of ocean waves, was published 
as the cover of the July issue. At that 
time the fact that this photo was the 
winning one in a specially sponsored 
company contest had not been an- } 
nounced. 

The winning photograph was se- 
lected, according to the company, be- 
cause the picture, showing a model 
home withstanding the wind and 
weathering of oceanic shore front con- 
ditions, packed a punch. It demon- 
strated the ability of the company’s 
asphalt shingles to withstand the worst 
kind of conditions. 

Mr. Welsh was sure he had a win- 
ner when he submitted the photo. 
“After all”, he wrote, “how many 
houses in America have an ocean for 

(Continued on Page 30) 





Asbestos-Cement Products Demonstrate 
Fire Resistance In Live Test 


(Photo Courtesy 
The Ruberotd Co.) 


The value of asbestos- 
cement building mate- 
rials as a_ protection 
against fire is strik- 
ingly demonstrated in 
the photo, right, of a 
conflagration which 
completely gutted the 
main building of the 
Hill Lumber and Sup- 
ply Co. at Monroe, La. 
Only the front wall of 
the structure, built of 
asbestos-cement beard, 
remained intact. 
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O-Seal laving needle 





Ihe “Combination Caulking Cartridge 
can be used in two ways. For metal nozzk If further information is desired 
about articles appearing in the 
pages of this magazine send a card 
or a letter to the editorial depart- 
ment. 


guns, merely insert the hole-in-cap cartridgs 


and replace the nozzle. For other guns, just 
snap in the plastic nozzle to the hol 


and insert. That's all tl 


In-Caj 


cartridge is to it 








point heads, these nails are driven, in the 
usual manner, through the face nail holes in 
the siding and the sheathing, protruding to 
There they are 
given a couple of twists with the Ruberoid 
“Twister”"—a patented tool that looks like a 
slotted screw driver. The result is a figure 
“4” clinch, with the crossbar of the “4” 
solidly pressed against the sheathing. 

The clinching operation does not increase 
according to the announcement, be- 
cause the twist nails are supplied in place of 
regular nails and are included in the 
cost of the asbestos siding. They can be 
clinched on the inside of the wall by an ap- 
prentice boy as fast as skilled mechanics can 
apply siding on the outside. Twist nails are, 
of course, suitable only for new construction, 
where the clinching can be done before the 
inside walls are installed. 


about an inch on the inside 


costs, 


face 


* 


Sheathing Folder 


An illustrated folder on its Weather- 
Shield Gypsum Sheathing is being offered by 
Certain-teed Products Corporation, building 
materials manufacturer. The folder points up 
the fire-resistant and ageless qualities of 
Weather-Shield Sheathing, and lists the ad- 
vantages that builders and home owners en- 
joy when this product is used. Typical in- 
stallations shown in the folder include a gyp- 
sum sheathed home which came through a 


flood practically undamaged. 


* * * 


Caulking Compound Package 


Paralastic Products Company, Inc 
facturers of caulking compound, 
packaging a part of its production in spouted 
cartridges 


manu- 
is now 


In addition to the one and five gallon cans 
previously used exclusively, the full line of 
white, solid colors, and pastel 
available 


shades are 
in the new package. 

The company also states that the skeleton 
frame furnished for use 


gun can be with 


spouted cartridges 


* 


Plastic Panel Catalog 
Resolite Corporation is issuing a new 12- 
page catalogue completely describing Reso- 
lite translucent structural panels of Fiber- 
glas-reinforced plastic, manufactured in eight 
standard tints. In addition to 
specifications, loading and light transmission 
values, and other physical characteristics of 
(Continued on Page 31) 
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YES, MAIZEWOO]T) 


INSULATION IS 


\ ‘ 


Maizewood Roof Insulation is light in weight, easy 

U P T re) re) | & | | Cc cat T i] I 4 to handle, compression resistant. Heavy, mechan- 
aod roofing A garage or be a ang 

without spe care tos niversal 

(NOT LAMINATED) Oil Products, ‘Des Plaines, Mlincis. Reoking, om 
tractor: James Mansfield & Sons, Chicago. 


OLA OOO ELISA! SINE LLL DLN ALEILAD SL LEED AAP GALOE LLL LAE SVE IEA ALIA D Det 


Wherever there’s Maizewood, there’s ab- 

solute insulating efficiency. Maizewood is 

made of flax fibre for greater strength and 

longer life. 4", 34” and 1” thick boards - - 
are SOLID through and through — no 24” x 50 
laminations. Maizewood is strong and 24” x 50” 
compression resistant. Heavy roofing : 
equipment won't make a dent. 24” x 50” 


Regular, asphalt coated, on ye impreg- 24” x 50” 
nated, or both asphalt coated and impreg- 24” x 50” 
nated sheets are available in car or truck 

loads or in smaller quantities. Quick de- 

livery from Maizewood’s central location. 


LLL-F-32/b for government projects. Union made by 
employees of the United Brotherhood of Carpenters 
and Joiners, AFL. 


INSULATION COMPANY 


WRITE FOR DETAILS AND PRICES Al é - i @) ‘@) 
Maizewood Insulation meets Federal Specification 





‘Your License Plates‘‘ Promotion 


Continued 


people put them in their pockets and 
kept them. 

“This type of advertising worked out 
“that 
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number 
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work done. These are multigraphed, 
| it may concern” 
head and is a 
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ie locality 
as 
addressed “To whon 


on the customer’s letter 


strong persuade to many a dubious 


prospect 


Salesmen Use Slides 


Phe found it 
advantageous to carry with them slides 


salesmen have also 


{ outstanding jobs done in the neigh- 
calling on. It is 
Koda- 


they are 


borhoods S 


take a 


The 


company practice to 
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chrome transparent of every job, be- 
fore and after, and revealing the right 
installations has proven highly im- 
pressive. 


Varied Promotion Program 


The company’s promotion program 
is varied and all-embracing. Recent 
concentration has been on heating and 
sheet metal work. About several thou 
sand letters emphasizing this equip 
ment are mailed periodically, especially 
in the summer season, when people are 
urged to get ready for the cold months 
ahead. Principal reason for this em 
phasis, however, is educational so that 
the public, which has long been aware 
that the company is in the roofing and 
siding business, can now learn of the 
added sidelines taken on in heating and 
sheet metal jobs. 

On local radio stations WTHI and 
WBOW, spot announcements are car 
ried at various times of day, usually 
after weather reports or before and 
after some nationally broadcast pro- 
gram. These commercials are concen- 
trated on an item at a time for a par 
ticular week. On outstanding installa 
tions of houses remodeled, porches or 
additions made, and roofing and siding 


AT YOUR BUILDING SUPPLY HOUSE 
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Hyde’s No. 10 Roofing Knife 
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wii MANUFACTURING CO. 


Temple City, Calif. Bridgeport, Ohio SOUTHBRIDGE, MASS.. U. S. A. 
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jobs which are still under construction, 
attention is called to this project so 
that those interested may take a look 
at it. The consent of the owners of the 
property is, of course, obtained before 
making such a public announcement 
It is also noteworthy that prices are 
never mentioned 

Guarantee Roofing also runs classi 
fied ads daily in the morning and after- 
noon editions of the local newspapers 
under the appropriate captions. The 
half-page ad in the yellow classified 
section of the telephone directory also 
has been responsible for obtaining 
many leads 

\ttention to the company’s func 
tions has also been directed through 
its attractive trade-mark which consists 
of a special shield in the shape of a 
house across which the signature line 
is imprinted and captioned “Your 
Shield of Protection.”” This distinctive 
trade-mark is used on the bodies of the 
letterheads, station- 


trucks and on all 


ery, statements, etc. 
Commercial Installations 


Guarantee has earned an enviable 
reputation because of the outstanding 
installations carried out. Notable in 
the industrial field was a project re- 


juiring 200 squares of asphalt shingle 
for the Indiana Mushroom Co. and the 


shingle roofing of Campbell Soup Co 
plant, both in Terre Haute 

'nstallation work is carried out by 
a crew of 20 mechanics or applicators 
There are three crews of roofers, two 
if siding men and three on sheet metal 
work, the number varying in season, 
and all in over-all charge of R. R. 
Richardson, superintendent of applica- 
tion and installation. The men work 
out of 11 trucks and a car and use their 
own tools. Monthly meetings are held 
for the applicators to discuss some new 
phase of training or survey problems 
coming up 


Commanding Headquarters 


[he firm also benefits by its com- 
manding headquarters which is about 
three blocks from the main business 
street. Although established in 1919 by 
the late W. F. Dodge, the present quar- 
ters was occupied in 1928. In 1945 the 
premises was modernized with a stone 
facade of material which the company 
sells. Covering an area of 100x180 feet, 
the structure consists of a one-story 

Continued on Paae 40) 


MODEL 75 
PUMPING UNIT 


DISPENSER 
HEAD 


Consider the time, effort and expense saved by putting 
the Hot Stuff right where it’s needed, when it’s needed. 
The 75 Roof Pump pumps material to the Dispenser on 
the roof and when the cock is open the material is 
there: when the cock is closed the material by-passes 
back into the Kettle. Material will keep three to four 
moppers busy on roofs 100 ft. high or better. 


This 75 Roof Pump is durable; acids will not affect it, 
ond it will handle Pitch, Tar or Asphalt. A 75 Roof 
Pump and a Littleford “Kwik-Melter’ 66-B Roofers’ 
Kettle make the perfect team for low-cost roofing. 
75-Roof Pump can also be used with any make kettles 


/ 








LITTLEFORD BROS., INC. 
430 E. Pearl St., Cincinnati 2, Ohio 


EUREKA 


FIBERGLAS MOPS 
on 

No-char Aluminum Sleeves 

Maximum Hot Stuff Pickup 

Easy and Uniform Spread 


© WRITE FOR LITERATURE AND PRICES 


“QUALITY PAYS FOR _ ITSELF’ 


EUREKA MOP MFG. CO. 


1808 CHOUTEAU AVE. ST. LOUIS 3, MO 
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e = gs > a vacation out of it. Rates at the St. 
Insulating Siding Association 


Elects National Officers 


Meeting at the Greenbrier, White  Flintkote, Lee 
Sulphur Springs, Virginia, members ucts, Members 
of the Insulating Siding Association nittee-At-Larg 
composed of manufacturers of 1 Norma 
material from all over the United Frank Yeager 
States, elected the following ofhcers tor Wilson, Bird 


1952-53 spectively ( hairmet 


William Waldman of Brixite, Presi echnical and 


dent; Wilham Wilson of Bird on or the past two 


V ice President ; Ray 


Ruberoid, Treasurer, at 


I x 


Francis Hotel, Convention Headquar- 
ters, range from $8 to $16, Single, and 
$10 to $14 Double, with Parlor Suites 
Mastic Prod- running from $20 up. All are per day 


utive Com 
NATIONAL CONVENTION 
,» & Brows. DATES 


ind William 


were re- 


r 


Meanwhile dates for the Ith 
NERSICA Convention and Exposi- 
tion have been definitely announced as 
Monday through Wednesday, Febru- 
ary 16, 17 and 18, 1953, Hotel Statler, 
New York City. Association leaders 
have promised an improved booth lay- 


Publicity, 
Committees 
re presented 


t VOT 





NERSICA Western Show 


Relations’; Tuesday, Oct 


“Insurance Problems 
‘Par Deals” and “Model 
ternoon); Wednesday 


“Price Controls.” 


California State 
Convention 


\ feature of the Nersica Weste: 


Convention will be a special one-day 
convention of the California State trv have 
Roofing Contractors Association which , Western 


has 150 members, on October 28tl family air 


PARALASTIC 


CAULKING COMPOUND 








For perfect working charac 
teristics . . . weatherproofing 





waterproofing and best sealing 
try PARALASTIC! 

And for perfect color match 
ing or blending . ALUMINUM 
BRILLIANT WHITE — NATURAL 
GRAY — GREEN —CREAM 
BROWN — BLACK . . . and in all 
pastel colors to match new asbestos 
and insulating siding use 
PARALASTIC! 

















SOLD BY 
LEADING JOBBERS! 





*Reg. U.S. Pot. Of 
IT ISN'T INSULATED UNLESS IT'S CAULKED 


PARALASTIC PRODUCTS CO. INC. 


322 SAST 4204 8T., MEW TORK 17, HM. FY. 


out for this show, which was held in 
the same hotei this year. 

While no dates have been set, a Mid- 
Western show is also anticipated by 
the Association 


Contest Winner 

mtinued from Page 25) 
a back yard?” Mr. Welsh joined 
Certain-teed seven years ago. Before 
that time he was Superintendent of 
the coun- Construction in the Building Materia!s 
attend the Division of a nationally known firm 
ivantage of He lives with his wife and daughter 
unplete at 3043 Atlanta Road, Camden, N. ] 





"HEET-MASTER” 
KETTLES 


are 








SAFER 
STURDIER 
ECONOMICAL 
EFFICIENT 
DEPENDABLE 
“Heet-Master” on Pneumatics 
SAVES OVER 50% TIME — FUEL — LABOR! 


HEET-MASTER KETTLES ARE AVAILABLE ON SKIDS * STEEL WHEELS - 
HARD RUSBER TIRES * And on Pneumatic Tired Modern Automotive 
ise type wheels in the following capacities: 
30 - 55 - 80 - 115 - 175 - 230 - 275 - Gallons 
Spread Gravel ASK FOR CATALOG 418-A. SEE LAY FELT 30% 
Evenly — Faster ‘ TER! 
with the Aeroil AEROIL ROOFERS’ KETTLES, ROOF AEROIL-RIX 
“Gravel-Master” PUMPS AND FULL LINE OF ESSEN- FELT LAYER 
Leaflet 667 TIAL TOOLS AND ACCESSORIES. LEAFLET 663 

















Products Company, Inc. 
South Hackensack, N. J. 

Branch Offices and Warehouses 
Chicago * San Francisco * Dallas * Los An- 
geles * Seattle * Pittsburgh * Jacksonville * 

Dedham, Mass. 
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What's New 


Continued from Page 26) 


this versatile building material, the cata- 
logue pictures suggested structural applica- 
with detailed for or 
office partitions, patio covering, building fac- 
ing, industrial skylighting, toilet and shower 


stalls and other practical uses 


tions drawings home 


lables list the complete range of standard 
widths and lengths of the sheets and corru- 
gation Such 
corrugated moldings and filler strips, sealing 


sizes available accessories as 


mastic and flashings are pictured and de 


scribed 


There Are “No 
Born Salesmen”, 
Says Sales Expert 


The expression often crops up in 
selling circles that & So” is a 
“born according to F. B. 
Blandford, Jones & Brown sales rep- 
resentative. For my money, there just 
“ain’t no such animal”, I don’t believe 
in the theory of 
more than or “born 
lawyers” or any other profession 


“So 


salesman”’, 


“born salesmen” any 


“born doctors” 


In a recent interview with the Press, 
one of the top television comedians in 
the country, Sid Caesar, made the fol- 
lowing statement, when he was pointed 
out as being a comic genius: “To get 
any place, you have to know what 
you're doing all the time and that takes 
work, rehearsal, planning and more 
work.”” To illustrate, he added: “I'd 
like to have seen Edison ad lib the elec- 
tric light.” 

How true the above remark pertains 


The writer 
come into contact with hundreds of 


to siding salesmen has 


“the boys” in the and 


from keen observation of the success- 


siding game, 
ful siding salesman, it all winds up to 
one thing, and that is hard work on 
the part of the real, productive sales- 
men. 


Recently, I had a young, ambitious 
applicator contact me regarding his go- 
ing into business for himself. This chap 
was working for one of the live con- 
tractors and he wanted me to advise 
him of the tricks that his employers 
used to close the number of jobs that 
they did. My answer to this individual 
was that there were no tricks, that it 
was just plain hard work that produced 
the volume of business his employers 
were enjoying. 

-~Sales Builder 
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Add $16.00 profit, 

or more, to every 

asphalt shingle roof 
job with... 


Test SHINGLSTIK for yourself 
See free, test-sample offer. 


IT 


PERMANENTLY SEALS ASPHALT 


SHINGLES AGAINST WIND DAMAGE 





HOW TO APPLY SHINGLSTIK 


e of 
SHI 
Use caulking gun, paddle, or putty 
knife. A spot no larger than a half- 
dollar on the underside of the tab 
or shingle is all it takes to hold a 
shingle in place for the life of the 
roofing. 1) 


Shinglstik acts fast. Ic resists direct 
pull after just four hours cannot 
be separated without tearing after a 
week of exposure 


Many roofers use caulking guns on 
large roofs with one man lifting tabs, 
the other operating the gun. Work- 
ing time is about three squares per 
hour per man. One man can Shingl- 1) 
stik the average home roof in less 
than a day 


S\inglstik comes in cartridges or 
in 10-Ib., and , containers 
Shinglstik does have imitators but 
no substitutes. Insist on genuine 
Shinglstik tailor-manufactured to 
seal asphalt shingle roofs 











Shing|stik 


7600 


Send free test-sample of Shinglstik to 


Name. 


The first step toward a more profitable asphalt shingle 
roofing job and the last step on every complete job 


asphalt roofing is...SHINGLSTIK. Here's why 
NGLSTIK is the product a roofer dreams about... 


Customers want it because: 


Shinglstik holds asphalt shingles in place as long 
as the roof lasts. 


Shinglstik complies with insurance company recom- 
mendations on asphalt shingle roof applications. 
It is tailor-manufactured to do the specific job of 
sealing asphalt shingles fast and permonent. 


And roofers welcome Shinglstik for use with 
asphalt shingles because- 


There's the additional profit—from $16.00 up—in 
doing the job right, with Shinglstik. 


Shinglstik creates more roofing jobs because it's 
vitally needed on almost all existing asphalt 
shingle rcofs. Profit now... don’t wait for wind- 
damage and possible loss of the job. 


Asphalt shingles are easier to sell with Shinglstik’s 
help. It overcomes wind loss and roof damage. 





1 
Truman Road, Kansas City, Missouri 





Company. 








City. 


State 





My asphalt roofing dealer is. 


Note 
Send for your name 


Allegheny and Rocky Mountains. 


| 
| 
| 
! 
| 
| 
| 
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( Company ) 
Samples cannot be distributed without dealer's 
Sample distribution limited to territory between 
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CONTRACTORS EVERYWHERE BENEFIT 


AMERICAN ROOFER & 

Siding Contractor 

425 Fourth Avenue, New York 16. N. Y. 
Please enter my subscription to AMERICAN 
ROOFER & Siding Contractor, at $3.00 for 
one year. Bill me for this amount: 

(0 Enclosed is a check or [] money order. 


My Name 
Position 


from reading AMERICAN 
ROOFER & SIDING CONTRAC- 
TOR! You cam, too, for the small 
subscription price of $3.00 per 
year. AMERICAN ROOFER has 
all the news of the trade, new 
methods of application, new 
ideas of selling, and other sub- 
jects the roofing contractor 
should be familiar with. Use the 
coupon today! 





ROOFING YARN 


ALL TYPES—Several Grades 


Cut Length 


As illustrated 


Roofing MOPS 


Complete with handles 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


Jounson Proouets Co. 


MEMPHIS, TENN 
Manufacturers of Nationally 
Known JOHNSON Brooms & Mops 


> CONDENSATION + 


GETS THE AIR 


For efficient ventilation of sidewalls, 
just drill a hole and press a Midget 
Louver into place. It’s as efficient as 
it is easy! All-aluminum with built-in 
insect screen. 2 styles—for indoors or 
out. 5 sizes—1” to 4” diameter. Write 
for full information. 


THE 
MIDGET LOUVER C0. 


6-8 WALL STREET * NORWALK, CONN. 
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Cold Weather Roof Leaks 


ntinued from Page 17 

water to back up over tue flash- 
the dormer. This 
older 
as well as new ones. Plate UV illustrates 
dam w formed 
on an old house. 


SsnoOW 
ing on the sides of 
phenomenon occurs on houses 


4 serious ice ich has 
over a bay window 
Older h 


sulating 


ouses, built before modern in- 


materials were developed, 


| heat to 


large 


to the 


11 
alowes 


qual tities ol 


escape attic and caused melting 


tt the snow on the root 


Story-and-a-Half 
Houses Vulnerable 


Story-and-a-half houses are usually 

und to be most affected and damaged 
by ice dams. This is to be expected 
since there is more ehance of 
eated attic space 
Ventilation 


of the unheated cavities under the root 


heat escap 
ing from a partially 
than from an unheated une 
of a story-and-a-hafi 
at. that 


ouse, to prevent 


a build-up of he would cause 


melting of the snow and ice, ts often 


neglec ted also. 


Effects on Plaster and Paint 


Failure » recogniz conditions 


which cause ice dams often results in 


ly staining of plaster or wall 


ugh) 
and 
Chis 


creates con 


paper 


exterior wood siding 


soaks 


d.siiguring stains and 
litions that 


Causes 
may cause paint 
Plate E 
illustrates what can happen to a freshly 
Hers 


e ice dam has begun 


to blister later in the spring 


painted house the weather had 
moderated and t 
the 

backed up under the shingles as a re- 


sult of the ice dam has penetrated be- 


to melt in sun. The water which 


ind the siding and has run out at the 


between the siding, 
that 


Further 


joints carrying 


water solubles have resulted in 


stained siding thawing may 


cause water absorbed by the siding to 


uuter tace and blister 
1 


work toward the 


the paint during the early spring. 


Snow Melt a Factor 


Phe 


€ main 


extent it melting observed on 
heated buildings 
among houses studied 
The least melt- 
houses having well- 
| the roof and 


roots ol 


varied widely, 


in the research project. 


ng occurred on 
insulated ceilings below 


AMERICAN ROOFER 


effective attic ventilation. In such 
houses, attic temperatures were nearly 
as low as outdoor temperatures and 


\ WARM All ESCAPING THROUGH GAP im 
INSULATION CAUSES MELTING OF UNDERSIDE OF 
KE OAm MELTED WATER BACKS WF WoeP 

MD DRIPS DOWN ON CEILING BELOW 


VENTILATION 


Figure | Diagrammatic Sketch Showing on ice Dom 


UMOBSTRUCTED VENT 
PASSAGE TO LOUVRE 
AR POG 


GATT Of PELLET TYPE 
INSULATION SUPPORTED 


* FASCIA OuT wie 
VERTICAL STRIPS 
WOVIDE EAVE VEN 


Figure 2 Mathed of Venting Clipped Eove Roo! 


Two diagrams which effectively illustrate 
ice dams, and a method of combatting 
them. 


minimum 
heat loss from the house to assist in 
When 
the attic cavity is kept cold enough 
so that melting of the snow or ice is 
caused principally by the sun, water 
is produced on the top surface of the 
snow and ice sheet and is free to run 
off the roof without causing damage. 


consequently there was a 


melting the snow on the roof. 


Preventing Ice Dams 


Fortunately, the methods of prevent- 
ing damage due to ice dams are neither 
difficult nor costly, once the causes 
have been recognized. 

Since the the 
melting of snow by heat escaping from 
the attic space, adequate insulation 
carefully placed on the ceiling below 
the roof is needed to minimize the heat 
loss. Moreover, good practice requires 
that insulation be placed to save fuel 
in winter and keep the habitable por- 
tions of the house cooler in summer. 
Too often insulation is carelessly placed 
so that gaps are left adjacent to the ex- 
terior wall through which considerable 
heat escapes. Care should be taken to 


Insulation. cause is 
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see that the insulation laps slightly 
over the wall plate of the exterior wall 
and that insulation is continuous and 
without gaps 


Ventilation 


Perfect application of insulation is 
not always possible to achieve because 
of inability to inspect the area adjacent 
to the eaves. This is true particularly 
of low pit hed roofs because of cramped 
headroom. To make sure that sufficient 
heat does not build up in the attic 
cavity to cause melting of the snow, 
ventilation should be provided at the 
eaves to carry off any heat that might 
escape from tie house into the attic 
cavity. Good practice requires that ven- 
tilation be provided in order to prevent 
ondensation of moisture in the attic 
avity in winter and to ventilate the 
attic cavity in summer to kep the house 
as cool as practical. Authorities gener- 
illy agree that the most effective ven- 
tilation of an attic cavity is acheved by 
ventilation openings placed both at the 
eaves and as high as practicable in the 
gable ends, or if there are no gable 
ends, the upper vents should be well 
up toward or at the ridge. The reason 
is that, when vents are at different ele- 
vations, a natural movement of air is 
produced in the same manner that draft 
is produced in a chimney. 


Flashing. The alternative to a good 
application of insulation and eave ven- 
tilation is to provide wide flashing ex 
tending several feet up from the eaves. 
This, of course, increases the cost, 
uses critical metal needed in the de- 
fense effort, and does not save heat or 
increase the summer comfort. 

Figure 2 illustrates a roof having 
ventilation along the eaves in combina- 
tion with ceiling insulation overlapping 
the exterior wall plate. Eave ventila- 
tion is provided by merely blocking out 
the eaves fascia so as to provide a con- 
tinuous vent opening. This simple at- 
tention to construction detail would 
virtually preclude damage caused by 
ice dams, at no increase in cost. It has 
the added advantage of providing a 
well-ventilated attic space which in- 
creases summer comfort and prevents 
accumulation of condensation moisture 
in the attic during cold winter months. 

rO BE EFFECTIVE, AT LEAST 
1 SQUARE FOOT OF NET VENT 
AREA, UNOBSTRUCTED BY 
LOUVERS,. SCREENS, ETC., 
SHOULD BE PROVIDED FOR 
EACH 300 FEET OF CEILING 


you can spray 45 squares per hour! 


it’s Fast! Cuts costs through easier application. With 
Alemite Versatal Equipment, the roofer uses a light 5 foot 
spray head and light flexible hose. This eliminates carrying 
of materials by hand — insures a better, more profitable 


roofing job. 


it’s Safe! No burns are possible when you spray cold 
applications with Versatal Equipment. No buckets or drums 
to hoist to the roof. Compressor and drums remain on the 


ground. 


It’s Profitable! With Barrel-to-Roof Versatal Equipment 
you can pump from the original container direct to the 
point of application using as much as 300 feet of hose. This 
is the modern, more profitable way to apply roofing. 


For complete informatien call the 
nearest Alemite distributor, or write 
Alemite, Dept. A-102, 1830 Diversey 
Parkway, Chicago 14, Ill. 


| 1830 Diversey Parkway, Chicago 14, Illinois 
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AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 


AJAX Building Bracket Co. 
1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohio 
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| a@ big NO for an answer 


eee Oe weieo/ 
FELT LAYERS 


90 Gal. 
$350.00 


120 Gal. 
$395.00 


165 Gal. 





MATT welcomes the oppor- 
tunity to prove thet costs can 
be cut adopting modern 
methods. Your old kettle may 
be singing the biues—or you 
may still be laying Felt vic 
| the hand method, but you'd 
| be money aheod if you had 
|) MATT equipment Ask a 
MATT FELT LAYER owner if 
| he'd part with it! You'll get 





) Think of it—laying 150 feet 


$495.00 


230 Gal. 
$595.00 


Kettle prices are com- 
plete with Burners and 
Fenders 


Kettles come equipped 
with Fomous MATT 








| of felt in less than o minute, 


J) no waste of hot stuff, no 


_ mouths 
rest of th 


Let us tell you 


FELT LAYER 


Write for Circular on our full Line 


Coil-less Burners that 
cut carbon trouble 95 
percent 


MATT COIL-LESS BURNER (0. 1015 wes Loke street, Chicago 24, 


LADDER JACKS 


© Rail-Type Jack is extra safe. Side 
rails of ladder are used for support 


© Strong, convenient One -Man Ladder 
Jack adjusts to any pitch on either 
side of the ladder 


ADJUSTABLE 
ROOFING BRACKET 


Simple, durable . . . Bie 


vides a safe saing at any 


pitch. Use for all kinds of 
jobs and any type roofing. 
Proved in use for many 
years. 


“TROUBLE SAVER” 
SHINGLERS 


} D x 4. sta ie “ uke. 


“Wide” holds it si Seanes. 
Held by two nails 


LADDER HOOKS 


This handy device pays for 
itself over and over. 


Pivot allows ladder tobe placed 
with safety and convenience 
along the valley 


Plate protects the 
Weight: only 6 pounds. 


‘Werte for literature, giving 
ete information on ail 
uble Saver” scaffolding 
gecessories 


3 Manuf, ‘Scturer, 
Trouble Severs” an 19) 
2 


roof. 





The Steel Scaffolding Company, Inc. 


Dept. AR 


Telephone: EVergreen 3-5510 


Brooklyn 22, New York 


AMERICAN ROOFER 
AREA. SINCE IT 
NECESSARY TO 
OBSTRUCT 


IS USUALLY 
PARTIALLY 
VENTS WITH 
LOUVERS AND TO SCREEN 
THEM AGAINST INSECTS, THE 
GROSS AREA OF THE VENTS 
SHOULD BE ROUGHLY TWICE 
THIS SIZE. THE VENT AREA 
SHOULD BE DIVIDED EQUAL- 
LY, HALF AT THE EAVES AND 
HALF AS HIGH UP TOWARD 
THE RIDGE AS PRACTICAL. 

For a typical 900 square-foot gable 
room house, at least 3 square feet 
(gross area) of louvered vent should 
be provided in the gable ends, 1% 
square feet in each gable end. An ad- 
ditional 3 square feet of vent area 
should be provided, divided equally 
between the two eaves. 


Figure 3 illustrates construction of 
a roof for a one and one-half 
house. Here the insulation is shown 
attached to the underside of the rafters, 
care being taken to provide an unob- 
structed vent passage from eaves to 
upper louvered vents in each gable end. 


story 


Most of these leaks and the conse- 
quent damage may be avoided at little 
or no increase in cost by 

(a) Careful placing of insulation 
under the roof. 

(b) Adequate venting of the un- 

heated under the 

ro of, 


cavities 
and 
(c) Adequate flashing of valleys, 
dormers and eave fascias. 
Suggested details of construction for 
preventing damage caused by ice dams 
are shown diagrammatically in line 
drawings adjacent. 


—_—_——_ 


Color! 


(Continued from Page 18) 


gain such immedite acceptance. | speak 
of the trend to pastel or light colors. 
We in our firm have been experiment- 
ing with light colors for a long time. 
We felt that here was a color line that 
was perfect for modern architecture. 
No other colors could do justice to the 
ranch or modern type small house, for 
examples, with their wide sweeping 
roofs, their rugged, weathered appear- 
ance, and their modern sidewall color- 
izing, as do pastel colors. 


This was our thinking. However, it 
was up to the highest authority—the 
home-owner—to judge whether our 
thinking was correct. The great and 
immediate sale of light or pastel colors 
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has provided the conclusive evidence 


figures avail- 
able at this time to show the exact in- 
dustry-wide trend 
colors 


There are no industry 


to light or pastel 
\ll roofing manufacturers who 
have instituted such a color line, I’m 
sure, will testify to this trend. I do have 
Globe figures, and they may be com- 
parable to the industry as a whole. 


Taking our last available figures for 
six months, we see that the sale of pas 
tel color as compared to the sale of all 
colors was negligible in November °51, 
rose to 6% in December of that year, 
increased again to 15% in January, 
rose sharply to 35% in February and 
leveled off to 32% in both March and 
April. The percentage figures shows 
a definite increased demand for pastel 
ume of conventional colors remains 
colors. At the same time the total vol- 


high. 


This would indicate that while there 
is a distinct trend to light or pastel 
colors, conventional colors are. still 
very much in demand and will remain 
so. They serve a very definite need 
Pastel colors, as indicated before, are 
architecture. They are extremely 
adaptable in certain types of re-roofing 
pre jects. $y the same token, our stand- 
ard colors are just as well suited for 
other 


classifications of modern and 


traditional homes 


olution of as 
insignificant 


We have seen the « 
phalt 
business to 


roofing from an 
a basic building material. 
We have seen it develop from a shelter 
product to a combination factor of shel- 
ter and beauty. Most recently, we’ve 
witnessed the introduction of light or 
pastel colors as an integral and signifi 
cant addition to any 
color line. 


manufacturer's 


Birth Rate 


(Continued from Page 18) 


for Architectural Record in 1932, as 
to construction trends in fast-growing 
cities as compared with slow-growing 


cities, population-wis« 


“The building program 
for wartime and postwar babies,” Mr. 
Holden says, “ 


immediate 


is a school building pro- 
gram which has already reached boom 
proportions and promises to continue 
at boom levels for quite a spell ahead.’ 


He says the school-age population, 
age five to 17, is expected to move up- 


IT'S SMART TO DO THE 


COMPLETE JOB WITH 


. 


ROOFING AND WATERPROOFING 





This spandrel, full seal fabric is 
THRIFTIER!... 

You con use it right down to the 

last inch! 

HANDILY PACKAGED! ? 
EASY TO HANDLE! 

NO WASTE! 

Each roll a individually pockaged 

« cortom Stoys in perfect shape 

vand used! 

EASIER TO APPLY... 


Unrotls in all temperotures. to 
epply easily in all weather! 


FREE! 
Write today for your 
copy of the KARNAK 

Specification Book 


LEWIS 


ASPHALT ENGINEERING 
CORPORATION 
34 Church St., New York 7, N.Y 


STURDIER!... 


Strong cotton fibers, heovily 
rated with asphalt lin't 


brittle, won't twist out of shape 
lasts yeors longer! 


Manutacturers of Asphalt Specialties for 25 Yeors 





“Buy from Frey” 


TOOLS 


FOR THE ROOFER 


Frank P. Frey & Co. 


2634 W. MADISON STREET 
CHICAGO, ILL. 


FOR ALL SIDING 











GET YOUR COPY 
EVERY MONTH 


corner strips. Won't rust, need only one nail. 
Fit all Asbestos Siding Shingles and Wood 
Shakes. 

Write for illustrated Folder 


BUGHER MFG. CO. 
Formerly Double Grip Brass Clip Co. 
211 SOUTH MAIN STREET, KOKOMO, IND. 
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_~ SPEED 


our MASTIC spraying 
with mastic designed equipment! 


pO AWAY 
with delays, 


SHELBURNE 105 shutdowns, 


libis! 
© special design of nozzle head permits ail . 
greater capacity of air and materials 


@ sprays mastics as easily as ordinary paint 


@ the ONLY mastic gun which sprays fan or round 
WITHOUT changing heads 


@ lightweight, easy to handle 


WITH tne new 
HI-VOL PUMP 


@ specially designed for heavy mastics 

@ delivers production quantities with steady, even flow 
@ pumps from original container 

@ plenty of power —9 to | ratio 


Write for further information on this time-saving, money-making combination today. 


‘se DET TTT 


1953 (8th) Edition of 
ROOFING SIDING & BUILDING 
SPECIALTIES MANUAL — OUT SOON 


’ . *® COMPLETE DISCUSSION OF SUCH SPECIALTY 
Don't Miss These Important TENS AS COMBETION WONOWS, flee 
Articles in the 1953 Edition: NUM AWNINGS, JALOUSIES, PLASTIC TILE. 
s 
; *% COMPLETE SECTIONS ON SELLING, TRAIN- 
% COMPLETE SECTIONS ON BUILT UP ROOFING, ING SALESMEN ADVERTISING, BUILDING 
SIDING, STEEP ROOFING, METAL ROOFING, YOUR VOLUME. etc 


WATERPROOFING, ETC. INCLUDING THE 
LATEST APPLICATION TECHNIQUES. 


150 pages crammed full of valuable infor- 


ARTICLES ON SUCH DIVERSE AND IMPOR. mation on EVERY phase of your business. 
TANT TOPICS AS MANAGEMENT, RECORD Every contractor and dealer will want 
KEEPING, NEW TOOLS AND PRODUCTS copies to help him make more money. 


AMERICAN ROOFER 
425 — 4th Ave., New York 16, N. Y. 


Please send me. copies of the MANUAL 
the minute it is off the press. 


— | RESERVE 


COMPANY Vegeecersssisnce I aie 


AMERICAN ROOFER 


ward from 31.6 million in 1950 to 43.1 
million in 1960. 


“Just now the elementary schools 
are booming and they will continue 
to boom through 1958, perhaps longer 
if the birth rate holds up. The high 
school boom will definitely carry over 
beyond 1960 and then will come the 
turn of the colleges,” Mr. Holden 
States 

“Babies do not immediately require 
new houses,” he continues. “But as 
they grow a little older and acquire 
little brothers and sisters, their par 
ents are very likely to build on addi- 
tions or even to move into bigger 
houses. With prosperity they will want 
the bigger houses to have more spa- 
cious rooms as well as more rooms and 
to be generally better than the two- 
bedroom G. I. houses the first babies 
came home to from the hospitals. 

“Along with the schools and the 
bigger and better houses will come de 
mands for community facilities of all 
kinds, public and private. Water sup- 
ply and electric facilities will have to 
be expanded ; neighborhood stores and 
drive-in shopping centers will increase ; 
public health and recreation facilities, 
churches and parish houses and Sun- 
day school rooms will be required: in 
fact, every type of facility for civilized 
living.” 


Small Job Into BIG 


(Continued from Page 20) 

course, is to style the economical two 
story house so tliat it looks good to 
fans of modern design. The type of 


| roof is specified, tao—it’s an “economi- 
| cal tar and gravel” type. 


2. A. problem-and-answer article: 
what to do about fixing up the back 
door area. The answer? Shelter it with 
roofing of a new plastic material or tar 
and gravel. Build shelves for plants, 
tools and toys on the one closed wall 


| and floor the area with concrete. Sink 
| the garbage can into the ground. Have 


a second side semi-open with vertical 
louvers, the third side completely open. 

3. The “flat roof over the carport 
lends interest to the streetside facade” 


| by contrast with the pitched roof over 
| the living room and porch. 


4. Expanding the living area in a 


| house is done by converting the 


screened porch and garage into more 
useful rooms. How? New siding, of 
course, to match the rest of the house. 


5. Another remodeling job, this one 
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requiring the addition of a guest and 
play-room where there was nothing 
before. The roof over the rest of the 
house was extended also—to shade 
large windows from the summer sun, 
and to provide a protective porch where 
children could play in nasty weather. 

Maybe helping to style a remodeling 
job or planning the effect of new roof- 
ing and siding sounds to you like a frill 
on the business of contracting. Maybe 
you think you haven't time to look at 
the consumer magazines. But if you 
want to talk the customer’s language, 
you ought to. He’s learning yours from 
ads in them from most of the national 
suppliers. 

You know, yourself, that the busi- 
nessman who’s interested in your prob- 
lems, who offers extra services as well 
as good merchandise, who makes con- 
crete suggestions gets your business. 
Do you think your customers wouldn’t 
respond the same way? 


News 


(Continued from Page 24) 


will serve in an advisory capacity and will 
handle special problems 

Mr. Wilson has a total of 39 years with 
Bird & Son. He started at the Main East 
Walpole Plant of the company in 1913. He 
takes on his new duties with a background 
of more than 25 years in Sales and Mana- 
gerial capacities at Chicago. In addition to 
conducting field surveys and special studies, 
Mr. Wilson will also continue his valuable 
work with the Insulating Siding Association 
as Chairman of the Planning Committee. He 
has been very active in this Association for 
many years. 

Philip C. Johnson, formerly Assistant 
Western Manager, now takes over the ad- 
ministrative duties of the Western Division. 
Mr. Johnson was with Bird & Son from 
1938 to 1945 as a salesman in Nebraska and 
in Cleveland, Ohio. He then left to become 
Sales Manager of a large jobbing organi- 


zation, returning to Bird & Son in July 1949 | 
as Sales Territory Represenattive. He was | 
promoted to Centeal Division Sales Man- | 


ager in January 1951, and to Assistant West- 
ern Manager in January 1952. 


On Our Cover 


(Continued from Page 13) 


pitch, right over the first slag surfacing. 

The roof, nearly 6,000 squares, is a 
Barrett 20-year bonded pitch and felt 
job, and was mechanically applied by 
E. W. Olson Co., Barrett approved roofer, 
of Chicago. Pitch was delivered to the 
job in Olson’s tank trucks from Barrett’s 
Chicago plant. The architect is Alexander 
D. Crosett, of New York; the general 
contractor, Ragnar Benson, Inc., of 
Chicago. 








CALBAR Pressure Guns 


ing, pointing, glazing 
For caulking, P her jobs, 3 d epg 2 MON 
nd dozens of other } Non-stainin 
CALBAR gun is the finest pro- 0 ~ “0% 
duced. A complete line of oe brilliant 
including a large assortment 0 num and colors. 
detachable nozzle styles. . 














DOU BLE YOUR PROFIT$ ON EVERY 
Roofing and Siding Job 
Stan-Gard Pigeon and Bird Repellent 
Easily sold along with your regular jobs. 
e Every job a prospect ¢ No maintenance 
e Easytosell ¢ High mark-up 
e Double your profits on each sale 
Write today for complete details 


THE STAN-GARD PIGEON & BIRD REPELLENT CO., INC. 


380 Audubon Ave. New York 33, N. Y. 
WAdsworth 7-3300 














Installed on buildings, signs and other 
places birds land or roost 


ENDS BIRD SPATTER 


Can be applied to any angular or curved 
surface, cables, etc 





























RIDGES, DORMERS 
ROOF GUTTERS 


Write for illustrated “KNOW HOW” 


NIXALITE COMPANY OF AMERICA 


115-119 W. 3rd St. Davenport, lowa, U.S.A. 








CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 
275 Canal Street, Cartier Building 
Providence, R. 1. 

Wrisee us for Roofers Wholesale Prices 














Prevent Pitch Burn! 
with 
$1.50 per 6 fl. oz. bottle $15.00 per dozen 


Churchman Products 


168 NM. Wobash Avenue, Battie Creek Michigan 
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Modern Roofing and Siding 
Really Did The Job Here! 


Building Supply News 


This transformation from old to new was worked largely by modern 


roofing and siding. 


Asphalt shingles provide a fire-resistant and 


colorful roof, which contrasts attractively with the new white side- 


walls. 


One porch was screened in, windows were relocated, and a 


superfluous chimney was taken down. The dwelling is typical of many 


old structures that have sound, 


Contractors can get added by 


owners of old 


busi 
by Apprising the 
houses that 
good deal of 


and somewhat dilapidated 
they can actually make a 
money by having the house remodelled 
ind then selling it. Some people actu 


ily buy houses for investment pur 


woses and then put on new roofing and 
I 4 


siding. This aids the investment tre 


mendously 

The fact that a th rough job ot re- 
modeling can bring happy results is 
illustrated by the transformation of an 
old house near Dallas, Hun 


dreds of home-seekers probably passed 


Texas 


it by before it was bought by a banker 


with a good eye for a profitable in 


vestment in comfortable living 


The first step was to strip the house 


down to its skeleton and make neces- 


sary minor repairs to the framing 


still useful framing. 


members. The old, dried out, splintered 
roofing was in such poor condition that 
it had to be torn off. 

In selecting new roofing and siding, 
the owners insisted on having materials 
that would not be fire hazards, The 
house is four miles from the nearest 
fire department and a well is its only 
source of water. 

\ fire-resistant roof which—asphalt 
shingles provided for the Texas house 

is particularly important. Houses in 
the country are frequently exposed to 
sparks from chimneys, outdoor trash 
fires and brush and field fires. The 
roof is a natural target for flying 
sparks, 

The interior of the Texas home also 
was completely reconditioned. All 
window and door frames were re- 
placed. The living room and the bed- 
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rooms were given new wallboard and 
wallpaper. Knotty pine was selected 
for kitchen and dining room walls 
New floors are either hardwood or in- 
laid linoleum. 

An electric pump was installed to 
bring well water into the house. A 
septic tank takes care of sewage dis- 
posal. 


Income Tax Problems 
(Continued from Page 19) 


advice of counsel or of expert accoun 
tants, sought and received in good faith 
is ‘reasonable cause’ for failing to file 
a tax return.” 

And last year a contractor signed a 
blank return and left it with his law- 
yer. The lawyer added a lot of false 
deductions and didn’t report money 
the operator had earned. The govern- 
ment claimed that it was all the fault 
of the contractor, he should have 
checked the return. However, the tax 
payer won that lawsuit, too. He had 
to pay the back taxes plus interest, but 
no fraud penalty. 

Despite these two cases, the Com 
missioner of Internal Revenue has an- 
nounced that he intends to hold every 
taxpayer responsible for whatever his 
tax counsel does. The government ex 
pects that everyone knows the tax laws 
and it is the taxpayer’s fault if his 
accountant does not know them. 

If enough money is at stake to make 
it worth while to fight the case, judges 
will be a little more realistic. They will 
allow a fraud penalty only if 

1. A taxpayer doesn’t follow the 
advice of his expert. 

2. If the taxpayer doesn’t give 
all the information he has to the 
expert. 

3. If the expert only prepares 
part of the return. 

4. If there is a conspiracy with 
the expert and the taxpayer com- 
bining to rob the government. 

However, every tax paying con- 
tractor should understand the princi- 
ples of the income tax system, because 
if a return is filed that violates any 
important rule of tax law the collectors 
are going to slap on a fraud penalty 
no matter who made it out. A sound 
tax expert won’t make a serious mis- 
take. Don’t rely on drug store “ac- 
countants.” An extra five dollars spent 
for reliable advice is cheap insurance 
against a fraud penalty 


Increase your profits with a 


CLE-WIT 
Roof Cart 





@ FOR “HOT STUFF” 

This multi-purpose roofers cart 

is ideal for moving “hot stuff’ —as 
much as six buckets at one time. 
Specially designed splash plates 
prevent the accumulation of asphalt 
on wheels and brakes. 

Trouble-free operation with a 
minimum of maintenance. 

The Cle-Wit Roof Cart pays 


for itself many times over by increasing 
the efficiency of your operations. 


Price $99.00 F.O.B. San Francisco 
Send your order NOW 








MADE TO DO A SUPERIOR 


@ FOR INSULATION 

Here’s the time-saving, money- 
making eg | to transport roof 
insulation. Pile it as high as you wish 
—the Cle-Wit Roof Cart still 
moves with maximum ease, giving 
you more time for more jobs. 

A flick of the toe locks or 

unlocks the brakes. 


@ FOR ROLL-ROOFING OR FELT 

The Cle-Wit Roof Cart will carry 
roll-roofing or felt quickly and easily. 
Handles ten or more rolls of 15-lb. 
felt per load, saving valuable 

time that can be used to 

build greater profits. 


Cleasby-Wittig Co. 
969 TREAT AVE., SAN FRANCISCO, CALIF. 


JOB: R. MURPHY 





easily. 


STAY SHARP ROOFING KNIFE 


ware Store. 


R. Murphy “Stay-Sharp” 
steel, are famous for the way they hold up under tough usage. 
Their hand-honed razor-sharp edges cut the roughest materials 


No Play — No Wobbling 


blades, processed from finest tempered 


R. Murphy Knives completely eliminate any play or wobbling 
because of the precision riveting of blade and handle . . . the 
latter custom-designed for proper grip. 

For the steadiest, cleanest, easiest cutting roofing knife—ask for 
R. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 


There’s an R. Murphy Knife for Every Purpose, Write for FREE 
catalog showing the complete line. 


Tested Quality for over 100 Years 


R. MURPHY'S 
SONS COMPANY 





AYER, 
MASSACHUSETTS 











@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for orices and samples 


AMERICAN ASSOCIATED COs. 


ATLANTA P.O. BOX 4056 GEORGIA 








Old Fashioned 


STRAIGHT RUN 
ROOFING PITCH 
“Like the Roofer 
lihes it!” 


and 
TYPE 15 TARRED FELT 
Approved by Underwriter’s 


Laboratories, Inc., for 
Class A Built-up Roofs 


. 
TYPE 15 and TYPE 30 
ASPHALT FELT 
* 
REFINED TAR 
* 


WATERPROOFING PITCH 


Lewis Tar Products Co. 


P. O. Box A, Lyons, Illinois 


Chicago ‘Phone Lyons "Phone 
Bishop 2-1650 LY ons 353-3120 








“Know Your License” 
Promotion 


ntitinucd fron 


fice and showroom with two-story 
warehouse in the back 
The front showroom, tacing the 
street, has samples oofing and sid 
ing shingle liberally stributed about 
in wall panels together with the latest 
models of furnaces and stone facing 
specimens Back of this is an office for 
the salesmen and next to it the execu 
tive office 


sumptuously decorated in 


knotty wall paneling 

In the rear the sheet metal work- 
room and _ section r some reserve 
stock is reached by a driveway which 
goes through the inside of the building 

» that loading and unloading can be 
cover. Upstairs are kept 
batts and blankets, lumber, and other 


done under 


leavy stock 
Mr. Ennis also benefits in a business 
way through his extensive civic inter 


ests and leadership in community 
affairs. He is a past Exalted Ruler 
and now trustee of the Elks which has 
1 membership of about 2500, is past 
of the Kiwanis Club of 200 
members, on the board of directors of 
the YMCA, Indiana State Bank and 
Merchants Savings and Loan Associa 


truste¢ f the Methodist 


president 


tion, and 
Churcl 


Mineral Wool Gives 
Permanent Insulation 

One case on record testifies that min 
eral wool insulation, made in one of 
this country’s pioneer plants, per 
formed its job efficiently for more than 
sixty years. This installation of min 
eral wool was put in a house in Salem, 
Va., back in 1887. It came from a small 
factory built by the Salem Mineral 
Wool Company, about 40 years after 
this product was discovered 

Sixty years after this material was 
installed, when it was examined by 
laboratory researchers, it was still in 
good condition. During all that period, 
successive occupants of the house had 
expressed themselves as delighted with 
the insulating qualities it provided 

(of course this early mineral wool did 
not possess the refinements this mate 
rial has today when, under the name 
of either rock wool or glass wool, it 
now provides fuel economy and year 
‘round comfort for more than a million 
\merican homes 


AMERICAN ROOFER 


Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALV. IRON 


insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 





Ready Made 
ROOFER’S MOPS 
Roofer’s Mop Yarn, Cut Lengths 
E. L. HILTS & CO. 
Box 2384 Hickory, N. C. 











“ASBESTOS”—The Magazine 
Keeps you up to date on happenings 
in the Asbestos Industry. 
Gives facts about Asbestos, techni- 
cal developments. 
$2.00 per year in the U.S.A.; $3.00 
in other countries. 
“ASBESTOS” 
808 Western Saving Fund Bldg. 
Philadelphia 7, Pa. 
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Oe ond 
Short Cuts 


Scrub Brush for Cleaning Shoes 
Adds Safety Feature to Ladder 

\s a safeguard against the possibil- 
itv of accidentally slipping because of 


muddy shoe soles when going up or | 


down a ladder, nail a small, inexpen 
scrub brush to the lower ladder 
The when 
placed in this position, will provide a 


sive 


rung as indicated brush, 


convenient means for wiping the soles 


of your shoes before ascending the 


New York City 


Popular Mechanics 


ladder sess Ritter, 


Roof With Ugly Lines Improved By 
Color 


If the root 
what can be 
able ? 

A situation like that calls for clever 
Che solution is to make 
and the 


of a house has ugly lines 
done to make it less notice- 


use of color. 


the roof sidewalls the same 


color, or, at least, to have a roofing 
that blend 
\sphalt shing 
ideal for They 
both and blended 
colors, ranging from subtle pastels to 


black 


color and a sidewall color 
closely with each other 
that 

solid 


les are purpose 


are made in 








Nou! CUT 
PAINTING TIME! 


RMS HEAVY DUTY 
Double Action 
PAINT PUMP 


STEPHENSON 
AIR BRUSH PAINT CO. 


MacArthur Bivd Oakland 














ete tab te tt be be bb ba hn ba a ba ba baba aba anh baba ba abate rtrtatasipupubbrtttridddtdtdtdd 
PPPPPPPPPPPLEL PPP DPD PPP POP APSE EEE EEE EEE ET 





FITRITE” 3-WAY CLAMP 


A NEW VISE-GRIP MADE 
EXCLUSIVELY FOR US 


“Fitrite”’ 


oS 
3 Pipes 34” 1.P-S. 
Bronze and Gal- 
vanized for all 
types of steep 
roofs—siate, tile, 
flat or corrugated 
metal and com- 
position. 


IT LOCKS TO THE WORK 


Throat 3% deep 


ADJUSTABLE PIPE 
SNOW GUARDS 


“Protector” 


2 Pipes %” 1.P.S. 
Bronze and Galvan- 
ized, installed on 
old roofs without 
removing slate. 


Jaws 334" x 14" UTILITY 


Designed for BOX LOCK of ventilation duct. 
Can be used as SHEET METAL CLAMP and 
as WELDING CLAMP 


Price — $3.55 


ALUMINUM 
MOP HANDLES 


ROOFING KNIFE 


THE ONLY KNIFE WITH A 
RETRACTABLE HOOKED BLADE 


Write Dept. “R” for catalogues 


and prices. 


a 
ecm 


‘ 











Light weight. Outlests wood 
many times. Unbreakable, eco 
nomical. Will not burn! 


To protect Trade, 
please use your printed stationery. 
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Aeroil Products Co., Inc 
Ajax Building Bracket Co 
Alumatic Corp. of America 
American Associated Co’s 
American Asphalt Roof Corp. 
American Roofer & Siding 
Contractor 
Barrett Division, Allied 
Dye Corp. 
Burgher Sales Company 


Calbar Paint & Varnish Co 
Cartier & Sons Co., The, M. 
Celotex Corp., The. . 
Churchman Products 
Cleasby-Wittig Co. 


Emco Cement Products, Inc Ba 
Eureka Mop Mfg. Co. 


Flintkote Company, The 
Frey & Sons, Frank A. 


& Co. 
Company 


Hilts, E. I. 
Hyde Mfg. 


Johnson Products Co. 
Jones & Brown, Inc. 


Keasby & Mattison 
Kirby Industries . 


Lewis Asphalt Engineering Co 
Levow, David 

Lewis Tar Products Co 
Littleford Bros. 


Maizewood Insulation Co 
Matt Coil-Less Burner Co 
Metropolitan Roofing Supplies 
Midget Louver Co. 
Murphy’s Sons Co., Robert 
Nixalite Co. of America 
Old Quaker Paint Co. 


Paralastic Products Co., Inc 
Roofing, Siding & Building 
Specialties Manual 


Shelburne Company, A. 

Shinglstik. 

Silvercote Products, 

Stan-Gard Pigeon & Bird 
Repellant Co., Inc. 

Steel Scaffolding Company 

Stephenson Air Brush Paint Co 

Stewart Warner .... 


Vitraside Industries 


Third Cov 


Chemical 


k Cover 





Nailing It Down 


(Continued from Page 9) 


the difficult it is to collect and 
the more the 
In a Mrs. 
then goes on to quote the rapidly de- 
creasing value of the ave 
after 60 
types of accounts receivable, 


more 


loss 


detailed article Oliver 
rage outstand- 


ing account days, and the 
with sug- 


gestions for collectiot 


ethics 1s 
National 
use-to-House In- 
stallment Companies. Mr. Edward L. 
Sard, director of the As 


has been a 


\n industry-wide code of 
} 


now being sponsored by the 


Association of He 


executive 


sociation, leader in the ef- 


forts to combat “Green River Laws” 


which have been crippling the activities 
canvassers in cities 
adopted. The 


idoption of the code of ethics for door- 


ot d OT to-door 


where they have been 


to-door salesmen appears to be another 


step in the right direction. 


STATEMENT OF OWNERSHIP 


nagement and < 


States Code, 
» Management 


Of Tue American Roorer anp Sipinc Contrac- 
ym, published monthly at New York, N, Y., for 


The names and addresses of the 
editor, managing editor, and business managers are 


Publisher, Hoffman Publicat , Inc., 425 Fourth 
fa New Y _ 16, N. Y Edi tor, S Hoffman, 
Fourth Av New York 16, Managing 
odinee, Jose ob H. Friedman, 425 re surth Ave., New 
York 16, N. Y. Business manager, Robert M. Hoff 
man, 425 Fourth Ave., New York 16, N. 


2. The owner is: (If owned by a 
ts name and address must be stated 
liately ther ler the names and 

Iders r or holding one 
total nt of stock f 

names and 

ist be given. If ownec 

ther unincorporated firm, 

as well as that of each 
given.) 


publisher, 


poration, 
and also imme 
of stock 
or more of 

A corpora 
individual 

a partnership 
and address, 
member, must 


iddresses 


addresses 


its name 
ndividual 


Hoffman Publications 425 Fourth Ave., New 
York 16, N. Y. Sylv an ik off man, 425 Fourth Ave., 
New York 16, N. Rot ont M. Hoffman, 425 
Fourth Ave., New York 16, A 

3. The 


known bondholders, mortgagees, and 
other security holders owning or holding 1 percent or 
more of total amount of bonds, mortgages, or other 
securities are: (If there are none, so state.) None 


Paragraphs and 3 include, in cases where 
he stockholder security holder appears upon the 
ooks of the npany trustee or in any other 
juciary relation, the name of the person or cor- 
oration for whom such trustee is acting; also the 
statements in the two patagraphs show the affiant’s 
full knowledge and belief as to the circumstances 
and conditions under which stockholders and secu 
rity holders who do not appear upon the books of 
he company as tru es, hold stock and securities 

a capacity other th hat of a bona fide owner 
ROBERT M. HOFFMAN, 
Business Manager 
Sworn to and subscribed before me this 18th day 
f September, 1952 


{seat} THEODORE RAUCH. 
My commission expires March 30, 1953) 


AMERICAN ROOFER 





soliciting dealers 


| all communications to 


| contracting concerns in the East hi 


CLASSIFIED 
ADVERTISING 





Under this heading classified advertisements are ac- 
cepted at the uniform rate of 12 cents a word, but 
no advertisement taken for less than 20 words with 
a minimum charge of $3.00; 3 months at 10c per 
word per insertion. Check or Money Order must 
accompany copy of Classified Ad. Advertisements 
or distributors, or new products 
for sale, not accepted in classified section. Address 
Classified Department, 
AMERICAN ROOFER, 425 Fourth Avenue, New 
York 16, N. Y 


FOR SALE 


FOR SALE ROOFING and Sheet Metal business 
Piedmont Area, North Carolina. Good equipment 
and stock of material. Last year volume $300,000 
Apply to Box 358, AMERICAN ROOFER & 
erage Sa ACTOR, 425 Fourth Ave., New 
ork 16, } 








WANTED: A MAN to i J promote a roof paint 
business established in 1897. Will share =" 
not much capital needed. “Write to Box 
AMERICAN ROOFER & SIDING CONTRAC 
TOR, 425 Fourth Ave., New York 16, N. Y. 


HELP WANTED 








OPPORTUNITY! One of the oldest and largest 
as a managerial 
position open for an all round experienced man. 
Also —— for an experienced branch superin- 
tendent to e charge of application. All applicants 
must be bondable, have car and live or be willing 
to move within 40 miles of Manhattan. Compensa- 
tion on liberal salary plus profit sharing bonus. For 
personal interview write Box 359, ge 
ROOFER & SIDING CONTRA ACTOR, 
Fourth Ave., New York 16, N. Y., giving congitte 
details of experience, age, marital status, etc. All 
replies treated strictly confidential. Our employees 
know of this ad. 








MISCELLANEOUS 





FOR SALE FOR your consideration 4 Chevrolet 
Van Trucks. Models: one 1946, one 1950, two 1951. 
One of latter brand new. Each fully equipped with 
Molloy Woolmaster, hose, ladders, etc. Direct in- 
quiries to: Box 357, AMERICAN ROOFER & 
SIDING INTRACTOR, 425 Fourth Ave., New 
York 16, N. Y. 





ONE “WILLIAMS” SHINGLE Cutter, in 
original packing, immediate delivery, ex Canada, 
including 3 in | cutting cylinder and all equipment 
less motors. Will accept best offer. Write or phone 
Karl J. Schumer, 120 Wall St., N. Y. 5, WH 
}-1600--AMERICAN ROOFER & SIDING CON 
~— TOR, 425 Fourth Ave., New York 16, 








FOR SALE 


ROOFING & SIDING BUSINESS, " pist 50’ x 
175’; building 25’ x 125’, complete with 4 trucks, 
inventory, etc. $40,000. Terms. Sales $135,000, 
high net. Retiring. Westchester Business Con- 
sultants, 300 Hugenot Street, New Rochelle, N. Y. 





SUBSCRIBERS DESIRING 
CHANGE OF ADDRESS 


Is your magazine addressed correctly? 
Examine the wrapper, and _ notify 
American Roofer & Siding Contractor, 
425 Fourth Ave., New York 16, N. Y., 
if you desire change. Please send back 
the old wrapper, and the new address, 
and allow about five weeks for the change. 





SPECIAL ALUMINUM 
JAMB 
Makes door work 
smoothly without 
annual refitting 


COMPLETE WITH 
HARDWARE 


Each unit complete with 
hinges, latches, closure 
and bottom expander 


Ti 


WEATHER-SELECTOR 
PANELS 
Two interchangeable 
storm sash and twp 
screen panels. A com 
bination for every 
kind of weather! 


Check 
These 

Extra | | 
Features/} oo. = 


One price for any standard size door! 
Completely assembled, ready te install! 
Nationally Advertised! 

Good Housekeeping Seal of Approvalt 
Highest quality in every respect! 


COMBIAAT 


ell for: 


> mas 
_\ homeowner 
_ ee 


pore f 

LOWEST PRICE / 
THE JOB! 

foorways oar the bea of your at- 

plete the extefi6r modetmization with an 

Royal combigation door! Offer the home- 


dernizing plas 


And this combination sales package means extra golmpie and extra profits 
in your regular line plus the extra pi@fitsyou make am this feature-packed door! 


———o 





see for yourself... pen 
| 


2081 S. 56th St, 


- ne A 

_ 10N OF AMERIC 

SEND FOR YOUR SAMPLE TODAY! tc 
Milwaukee 14, Wis. " | 


CORPORATIO W | Your new combination door looks hot to me 
OF AMERICA 


‘on on this new door. 


informati complete line. 


me more 
| eS pw me more information on your 


- 


i 

















ne wer + © kd) } 


aw ee 
ary 
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INCREASE YOUR VOLUME! ELIMINATE COMPETITION AND PRICE CUTTING! 


Satisfied Salesmen: Larger unit sales attract 


BoNDSTONE brings you higher profits while 
you build the happiest sales crew you ever had. 
Sell BONDSTONE along with other siding and Fasy to Sell: An exclusive nationally advertised 
completely eliminate competition and price cut- preduct for both commercial and home jobs. 

ting! BONDSTONE matches any natural stone in Low Investment: Your FIRST job pays for your 


color, texture and appearance at a fraction of the entire investment in BONDSTONE equipment. 
Fasy Application: Train applicators in two 


TOP specialty men. 


cost. Applies over any surface . . . inside or out 
.. on old buildings or new. And you can guaran- days. They enjoy the easy work! 


tee BONDSTONE for 20 years eee 


ee = 
Exclusive territories open for qualified Dealers! == 


Write for Money-Making details TODAY. <e = BONDSTONE 





EMCO CEMENT PRODUCTS, INC. 
Shamokin, Pa. 





See us at NERSICA, San Francisco — Booth 33! 





